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Creating a wealth of
Information... and knowledge!

By: Louisette Christiaans-Yarzagaray
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Objective of the Presentation:
Getting to know C.B.S....

Role of the C.B.S. Iin Tourism....

Why information, who benefits?
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Getting to know the C.B.S.:

m C.B.S. part of Ministry of Economic Affairs

m |nstitution officially assigned by the
gover nment to collect, process and publish
actual and relevant statistics on a periodical
basis.

The collection of data/ data sour ces:
— Readily available administrative information
— Collection from Survey
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RoleofCBS

* Responsible for the production and presentation of
Information mostly through publications and

PAPErS

| nfor mation on different areas such as:

- Population - Demographics

- Economic Indicators - Health

- Consumer Price Index - Education

- Geographical Information System - National Accounts
- Business Statistics - Foreign Trade

- TOURISM

* Create awealth of information and knowledge
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" Why I nformation: who benefits?

m Government: e.g. for policy makers

m Commerce and non-government institutions
— For policy makers
— Congtruct marketing plans
— Feasbility studies of businesses

m Community: e.g. the academic world

® [nternationa Institutions:
e.g. UN, I|.M.F., W.B., W.T.O.
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Tourism Statistics:

An introduction to C.B.S.
related to Tourism Statistics
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B Determine the visitors characteristics
B Toimprove the marketing efforts to better promote Aruba

B Topromotetheuseof Tourism statistics and Tourism
Indicators

B To measure the economic benefits that tourism provides to
Aruba

Thelargest contributorsto Aruba s Economy:

TOURISM?
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Al Kind of Tourism Related data

o Administrative Data

Stay-over visitors, Visitor nights, Arrivals by carrier,
Cruise passengers, Cruise calls, Airport traffic and
landings, Tourism receipts, Lodging tax, Casino tax.

(Source: ATA, CTA, AAA, Immigration, CBA, etc.)

» Survey Results done by C.B.S. (on Tourism)
- Visitor Survey (1996 until 2006)

- Cruise Survey (1997, 2002, 2005)

- Outbound Visitor Survey (2007/2008)
- Hotel Report (monthly since 1996)

- Other (Incidentals)
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Hotel Related Statistics/
| ndicators:
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Central Bureaie of Statistics

L.G. Smith Boulevard # 160

Oranjestad, Aruba

Contact Person: L
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¥
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Date: 20 October, 2006
REVISED

Muarlene Barendregt-Croes (mcroes@chbs.cw)

Fel: 583-7433 / Fax: 5385-8057 / hotelrepari@ehs.aw

Allegro Resort by Occidental
Aryba Marriott Resort

Aruba Renaissance Beach Resort
Aruba Resert Spa & Casine
Holiday Inn Hotel

Hyatt Regency Aruba

Radisson Hotel

[ Did Not Repore 11!

CLOSED |

Amsterdam Manor
RTU Grand Resort & Casing)
Manchebo Beach Resort & Spa
Talke of the Town Resorts

Buculi Beach Resort

Tara Breach Hotel

Grape Holdings (Divi & Tamarijn)

Erickell Bay Beach Club

The Mill Condeminiums

Ariba Beach Chub

Aruba Renaissance Beach Resort
Marriott Aruba Ocean Club
Marriott Aruba Surf Club

Aniba Poenix Beach Resort
Caribbean Palm Village

Casa Del Mar

Divi Village Apartments

Dutch Village Apartments

La Cabana Villas

La Cabana Beach & Racquet Club
Playa Linda Resort

* Fair Share = Individual Total Reoms divided by Grand Total of Total Rooms.

Occupancy %o Penetration Index Average Rate (x 1000) Revpar Yield Index
Number Fair Current % Change Rooms Current % Change Current % Change ADR Room Current % Change Current % Change
of rooms share Period to last year sald Period tn last year Period to last year Index Revenue Period to last year Period to last year
275 Rooms and up 3,006 43.8% 62.7% -4 56,514 94.1% -0.8% $ 14356 -16.7% 110.7% $ 8113 | § 8996 -20.4% 170.5% -5.5%
Under 275 rooms &871 12.7% T1.4% -10.1% 18,644 107.2% -5.7% $ 10421 2.6% 80.4% $ 1,943 | § 7436 -7 I%% 140.9% 9.5%
HOTEL - TOTAL 3,877 56.5% 64 6% -7.0% 75,156 7.1% -3.5% $ 134.18 -10.1% 103.5% $ 10,084 | § 8570 -16.4% 164 3% -0.8%
TIME SHARE 2,981 43.5% 69.1% 0.9% 61,803 103.8% 4.6% § 89.9¢8 -26.1% 69.4% % 0| % 861 -5.1% 16.3% 12.6%%
GRAND TOTAL 6,858 100.0% 66.6% -3.6% 136,959 100.0%% 0.0% $ 12966 -11.9% 100.0% $ 10855 | § 5278 -15.7% 100.0% 0.0%
LAST THREE MONTH
Penetration Index Average Rate (= 1000) Revpar Yield Index
Hummber Fair Current % Change Rooms Current % Change Current % Change ADR Rootm Current %% Change Current % Change
of rooms share Period to last year sold Period to last year Period to last year Index Revenue Period to last year Period to last year
275 Rooms and up 2,753 40.7% T1.9% -11.4% 181,067 95.8% -5.2% $ 15948 -7.2% 114.8% $ 28876 | § 114.09 -18.4% 1.78 -0.7%
Under 275 rooms 296 13.2% T9T% -3.7% 65,903 107.1% 3.1% $ 9504 -9.3% E8.4%%0 $ 4491 | $ 7828 -8.9% 1.22 10.8%
HOTEL - TOTAL 3,676 54.3% T4.0% -9.5% 249,420 98.8% -3.8% $ 14375 -5.9% 103.5% $ 35853 | § 10613 -15.1% 1.65 3.2%
TIME SHARE 3,094 457% T5.5% -1.5% 215,507 101.4%% 5.2% $ 107.28 -22.3% T7.2% $ 4057 | $ 1429 -14.5% 022 4.0%
GRAND TOTAL 6,762 100.0% T4 6% -6.2%% 464,927 100.0% 0.0% $ 13894 -8.2% 100.0% § 39920 | § 6414 -17.8% 1.00 0.0%%
¥YEAR TO DATE
Occupancy Penetration Index Average Rate (xz 10007 Revpar Yield Index
Mumber Fair Current % Change Rooms Current %% Change Current % Change ADR Room Current %% Change Current % Change
of rooms share Period to last year sold Period to last year Period to last year Index Revenue Period to last year Period to last year
275 Rooms and up 2,668 39.9% T4 1% -14.1% 539,817 95.5% -7.9% $213.64 7.9% 117.6% $115,326 $158.35 -7.3% 1.8 4.4%%
Under 275 rooms 226 13.8% 82.0% -5.0%% 207,133 105.1% 0.5% $122.00 2.1% 67.1%% $ 24,238 £20.92 -1.4% 1.2 7.9%
HOTEL - TOTAL 3,622 54 1% T6.3% -11.7% 753,977 98.1% -5.8% $188.586 &.7% 103.8% $142,171 $143.83 -5.7% 1.7 5.6%%
TIME SHARE 3,087 45.9% T 4% 1.7% 665,506 102.3% £.3% $133.61 -16.2% 73.5% $ 14390 $17.17 -12.9% 0.2 -1.4%%
GRAND TOTAL 5,689 100.0% T -6.2%0 1,419,483 100.0% 0.0%% $181.62 3.8% 100.0%% $158,560 $85.73 -10.9% 1.0 0.0%%
The Categories consist of the following properties that reported to the Central Bureau of Statistics:
275 Rooms andup =7 Under 275 Rooms = 10 TIME SHARE = 13 NNores:

** #ctual Share = Individual Occupied Rooms divided by Grand Total of Occupied Rooms.

*%% The Average Daily Rate for Time Share = et Revenue divided by Occupied Room Mights only
(Does not include rooms sold to Time Share owners)

*#*¥* Penetration Index = Percentage of ndividual Rooms Sold divided by Fair Share

FA4x% Vield Index = Individual Revpar divided by the Grand Total Revpar
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plarel Related Sgustics) ndicaror S

ROOM STATISTICS

OCCUPANCY ADR REVFPAR
TOTAL HOTEL TIMESHARE |TOTAL HOTEL TIMESHARE |TOTAL HOTEL TIMESHARE
2000 Guartert 81.5 §2.3 81.5 160 64 164 £2 13554 97 .38 13425 34 62
Quarter2 7 724 70.4 115.31 11562 11328 60.97 83.73 21.30
Quarter3 768 773 75.8 105 .81 107.02 a7 44 59.32 §2.73 15.90
Quarterd 73T 728 75.0 130.58 134.33 103.71 £9.03 a7.97 18.45
2001 Guartert 836 §3.8 8249 176 62 180.55 15037 110.00 151 64 34.33
Quarter2 75.0 76.5 72.1 12422 126.70 107 .34 69.47 97 .06 21.13
Quarter3 77 776 72.1 109.26 111.00 9622 61.05 86.21 17.30
Quarterd 6.2 B4 .8 70.0 129.51 133.45 10047 £1.51 86.52 15.14
2002 Guartert 758 74.0 784 182.07 185.72 152 B6 95 .54 137 44 23.92
Quarter2 63.3 B5.4 6.1 12045 121.28 11378 58.07 83.02 16.16
Quarter3 704 705 716 11092 11257 97 23 54 66 79.44 13.74
Quarterd 726 9.2 79.1 135.72 137.78 11593 £5.79 95.23 16.72
2003 Guartert 76.4 748 79.1 176,83 178.01 165 65 90,56 13258 21.45
Quarter2 6.9 f4.7 706 121 62 124.24 101 K1 55.69 80.36 14.40
Quarter3 776 803 732 10912 111.55 92.36 60.94 89.79 13.64
Quarterd 769 77 76T 12684 130.42 114 64 6576 100 48 16.25
2004 Guartert 84.5 871 80.3 184 61 184.33 18536 107 .80 16060 20 .45
Quarter2 77 0.1 721 127 84 128.46 121.08 £9.51 103.29 15.29
Quarter3 794 85.7 70.5 123.02 123.94 11267 71.70 106.28 14.29
Quarterd 778 805 735 135 62 138.72 108 .55 75.93 111.98 16.51
2005 Guartert 83.10 91.20 83.60 21276 21253 21541 125.38 19380 2572
Quarter2 80.70 85.650 74.30 146.41 145.44 12594 79.30 127.04 16.580
Quarter3 79.50 81.70 76.50 145 66 14987 13502 76 .63 12267 16.70
Quarterd 7780 76.30 75.90 15417 188.08 14394 9061 14315 15.26
2006 Cuartert G4 4% 82.2% 87.1% 23393 24221 16877 119.94 19891 21.87
Quarter2 79.4% 7T 6% 81.6% 204.51 210.71 15531 97 .54 163.43 18.33
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Total Accommodation Related Statistics / Indicators (Trends) 1996 - 2005

——Rewar (inUS$) —— ADR (in US$)

—— Occ. (in %)
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2001

2000

1999

1998

1997

1996
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200.00

180.00

160.00

140.00

120.00

100.00

80.00

60.00

40.00
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Tourist Profile—Tourism
Survey Information:

o

TRIRRLRIRER TR SRR




il
®
a
p
|
b
1]
(VORI
\m
li\J

V.U e & = U/ EEE=
— — s === = —.—— -

. e Highlights
( A very short analysis)
= . cAdministrative Data
o @ & ( Stay-over visitors, visitor nights, cruise
- visitors, Airport traffic and landings, etc.)

e @ 852 Tourist Profile contains:

» Survey Results
( Visitors characteristics, profile, behavior,

expenditures, satisfaction rates, likes and
dislikes)

» Hotel Statistics

CENTRAL BUREAU OF STATISTICS - ARUBA

Ktatistics for progress

e International Data
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(81 During Trip USS

ViSitor Survey 2004 + “Ei :;?:;mpgnfmm wite [ Student o + s

Central Bureau of Statistics / Ministry of Finance and Economic Affairs - GRAND TOTAL: —p I I | I -
A LAY L.G. Smith Boulevard 160, Oranjestad. + E Accommedation >
Tel: 5837433 / Fax: 5838057 E-mail: cbsisetarnet.aw (il meals & drimksatthebotel) |y g g L1

+ Food & Beverage

»
. [ iconsumed outside hatel)
YEAR: |2 0 0 & MONTH: E - A1l Could you provide your total yearly household income? ! L1l T -
vy - B Cﬂﬂ ldenﬂal (This informarion i serieny comfidensial and e wlf oher infarmation on Groceries, sundries >
Form I : Visitors leaving by Air I Examples:

thaix fiorm, will he used for satistical purpases sulyl) {purchased in stores)

o . 5 S5 50,001-USS 75,000 _ .
o Toindicate @ E [— ] s than 155 20,000 [ uss so.0al-Uss et inment Recrention ‘
a de antwonrden in de wit gelaten hakjes van de vragenlijst en met potlond. ~ 2 . I58 75,001-USS 100,000
b Vlg goed de sanwijzingen met pijlties en do sanduidingen voor sprongen Figwes | 32 7 8§ [:I Engueirice Number [CJss a0mor-uss sopon [ uss 75.001-uss 100,

¢ Tuxi
ndien de resposdent geen antwoond wil goven ap cen veusg. vl dan 9 it lle >
h Ilu?wxpﬂmlt“rlx‘ndt ! j:T.r?:ug i it ARUEA l:l TYPE [ uss 30.00-uss sopon [ USS 100,001 and over [
Vriting
¢ B. Expenditurc of the Visitor Carzental > ‘ L | L
A. Characteristies of the visitor . .
Bda  How did you book your irip? Public Transportation >
Al What was the main purpase of your visit ta Aroha? A3a  Which of the following sources of information was the single mast ] Oneline (iawernery Tax Free Shopping ==
_—_ P important source in making your decision to visit Aruba? Nome: ) >
(] vacation [ Business & Lefsure . (Please check only ane) [ roavet agency e ¥ L
[[] Honeymoon [[] Business Only Convention Conference| [ Friends / Relatives [ Business (work) [ Four opecaror - Shopping >
: T T T
, ) Travel Agent ”
[ tnsentive saward [ Wedding 0 O rousist 3ouna [ Chater operaret p— N m
] vist Friend etasve [ wewspuper Magazine (] pepeat visi [ onter Intemnet { Telephane
Tel IR
[ Gair (Write in hieok leuers!) [ velevision Radio [ orher Specifi: o
I:' [ toeermes T Bl What type of light did you use? speci
Other ——3 Specil Other E ‘ |
t et [[] Cruise Ship [ churter [ sehedute v [ T T T
A2 Whatis your place of residence?  {Plevse check only one [} Did you travel on 2 pre-paid package? - |
0 A5 Where did you stay in Aruba® Please check only onel) B3 ¥ |":| \' » "D"::
United States  — I:‘—» | fes o —» €. Sati of the Visitor:
e ] O —>wme] ] Y N 3 Comrsogyour ik o Arab, b oult yom sk of
‘enezuela State Code: Zip Code: ) — BS ‘What was the total cost of the pre-paid package? following aspects: Goand Average  Poor
[[] Guest House /parument /Villa
[ The Netherlunds o o

|:| v E (s e
Friend Relutive
[ Brazit (Wirte in biock letters) Meals & Drinks
[ oter —» Speeiy: B6  Which of the following did the pre-paid package include: Local transportation
e ' *

O
[}
O
» istand: _—
[ mimeshare Resorr - Name: ¥ [ i ticket [ Beveruges Shopping O
[ canuda 0O
O

|:| [ Accommodation e EntertsinmentRecreation
[ cotombia (it e biock tetterst) [ erenktase [ Excursions /Tours Quality of Service

. D Lunch D Transportation to/from departure
D Other ———————— Country: W 15 this ‘i':ﬁhw e by vou? unch point abroad c2 Concerning your visit to Aruba, how would you rate value for
y you? O pianer

- l [ reanspormtion tofrom horel money paid for the ollowing aspects:
[ ves Transient { Rented as u Hotel/ Good  Average

N s Walkein . i
A3 How many times have you been o Aruba? ¥ Specify ) BBa  Of the total amount of money spent in Aruba, could you give an Accommodation O

No SPect Ofthe total !
Clesime [Jsime st O - indication in percentages wht was the methods urE Meals & Drinks m

(Tontal PO}
Local transportation D

. Traveller's
AR Have you ever been to Aruba by ervise? | O oues |:| Cash: E Check: % Shooplh 0
) + !
i

ed the Caribbean prior to this A7 | Howmany nights did you spend in Aruba? -« Quality of Service O
D N ‘ B9 How many persons does this expenditure cover?
o

oooog
0ooog

=
H

ooood
0Oo0ooOdg

O
O

Adp  Maveyou

O ve —

L1 (Please indicate adselts and childven separately) €3 Please tell us what you liked & disiiked abont your visit to Aruba?
(Write in Blockleiters )
A8 In which age group are you? Tl Adidlis: IL—MMrl’ﬂ — -
Beach le / Hospital Weather / Climate /W
Adba  1Myes, mention the lost 2 {two) Caribbean destinations: ! O Under 20 years [ 049 yeurs [ esch [ people / Hospitality ] Weather / Climate Wind
! [ 2029 years [ so-64 years BT ifyou came with a pre-paid package, please continue with question E
(Wriie in biock B0 and please fill-in section BIWB), the group’s total trip =
letterst D 30-39 years D 65 years und over -expenditare during the trip.
: 1t you did nod come on a pre-paid package, did you make any
] i advance payments beft ing to Artba? Expensiveness Service Nothing
= A9 Porson'ssex? (by ohservationttt) france iRt DT cuning 1o Arba L e O, O
Adc  Which other Caribbean istand would you like fo visit? i [ wte (] Fenate + Ove -
. e — ( _
PLEASE CONTINUE ON THE OTHER SIDE END OF FORM +

The Central Bureaw of Statistics thanks you for your co-operation

-~
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Tourist Profile.

1. Highlights

Tourism has assumed considersble importance i many
countries and regioms and ite role in economie deve loprae nt
barve become partic ularly sigrificant through its potential to
increase govenuments’ revenues and stirulate imve stment.
The goal of this publication is to measure the economic
benefit that tourism provides by promoting tourism statistics
asa means for public polic y-makers ard the private sector o
gain a better perspective of towism’s overall econormic
irmpact. It also provides a strategic fool 0 better formulate
their marketing and development plans.

The following presents tables ard graphs with comparisons
and percentage changes of the most important indicators.
They give a general view of how tourism developed in the
sear 2004 compared to the year 2003, and it also compares
sear figures in some cases from 1997 wtil 2004,

An Dmportant indicator is the estimated total tourism
expenditme which indicates all fravel related expenditures
rade by stay-over visitors, before, dwing, ard imrediately
after a trip (refer to methodology for furthe r explanatio ey

Total Trarism Expenitare [T ————

Tt

[ ———

The corbination of table and graphs present the estimated
total touristn expenditore in everyquarter starting from the
wears 1997 until 2004, It also gives guarterly perventage
changes and quarter to quarier comparisons.

Beside estimated fotal tourisr  expenditure, tourism
expenditures that took place in Aruba is also used as an
indicator, which is also lustrated in a combination of table
and graphs. This indicator gives the amount of money stay
orver visitors lefi bebird during their stayin fuba.

The following table presents the different main towrism
indicators frora the year 2000 untl 2004, The data presented
in this table are related to the visitors, stay over visitors as
well as crise passergers, the duation of their stay in
Aruba, the expenditures that they made in U3 dollars, and
hotel related statistics as occupancy in percentage, average
daily rate and revenue per available mwom both in TS5
dollars

lights

Main Feomeale fndicatess: o ™

5 T S0 GOER G4
WG S EH e
Tedueberofviion 0022 1R 19S5
Tovmbectistengdes 100 278 LIME 416 35
g byfhafey n " % 85

Tall s
Telel ereie visiturs

T flaveng andiabars ave e [doliors ]
fenpddyeodtminkn 142 L L)) BE
Touwom ecgeciter ik 637996000 63975350 561,031,550 S50
Eslinalsd told ootz eqenditer: THT0R0060 141,516,160 GRITNEM 647455,
Towsmmorigh foierl 0 SRS WA AMAEM

Desaperey T TEE% TI9% Lty T
fwnpDdpRee U 870 13601 13808 Be aw
Bieveraz per il Foomin U15H) ED 1526 878 [ EN)

Several other graphs are presented in this section in order to
show significant pattern {trends) in the touris industry over
the last years

Tle graph below presents the munber of stayoner visitors
and the nmmber of wisitor nights by quarter in absolute
rurebers. Seasonal patterms are wery noticeabls in this graph.

[ —————-

| MW

arwsard] Tl it Mt ndemhieTaribery

The following graphe presents the total nurber of stayover
wisitors and visitor nights in absolute figures fiom the years
1998 urtil 2004, together with their respective percentage
change over the years. In the year 2004, Aniba experienced
a significant imorease of 134% in mumber of shyover
<isitors afler experiensing stabilization in 2003 and after
experiercing declines in 2002 and 2001, The total nuraber
of visitor nights also increased signifisartly with 106% in
2004 which makes it the secord consecutive increase after
oo consec utive years of decreases in 2002 and 2001,

Tolertberoficywer oo e ' tog oS

The next graph shows the relative clange of the total
stagover visitors market, the U5, and the market of the
visitors from Verezela t0 Anba. Notable is that in 2004
the total wisitors” market, the U3, and the Wenezmelan
market experienced positive changes at the same time agam
since the year 2000. The market of Venezuela fimally
experinced an increass afler 3 comecutive decreases
Despite this increase, still the market of Venezmela did not
reach the nuraber of visitors that Aruba recetved in the year
2000, Aruba recefwed around 112000 wisitors from
Veneruela in 2000 and around 59,000 in 2004. Tle total
youreler of visitors frora the U5, and Venezuela alone stands
for 81 6% of the total visitors market to Ardba

T Syer s Mot S Ml S TS
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The graph below shows the market share of the visitors from
the .5, and the visitors from Veneziela to Anba. From
this graph can be concluded that Artha is not only very
dependent on the U5, market, but that the share of the U5,
miatket and the share of the Venemelan market corapleraent
each other. Wlen the rmarket share of the US. market
decreases, the market share of the market of Venezuela
increases and the other way around. In 2004 the market of
Wenezuela increased with 8.6% corpared to 2003, and had
a market share of 2.1%. The US. market increased with
152%. in 2004 and had a market share of 73 5%,

Other indicators that can be ohserved in the graph below are
the ocoupancy rate, the average daily rate (ADR) and the
revene per available room (Revpar) of the total
aceorarandation market of Anha. As canbe sen fror this
graph, tlere are wery regular seasonal patterms. While
occupancy leads a less steep trend, same cannot be said for
the ADE. and Fewpar. In contrast to Ocoupancy, Revpar and
ALK, indicators reveal very steep patterns. Wlat can be
observed in the graph is that ADR. and Revpar lave very
similar tendency, with the only difference that ADE. have
this terdency at a higher level The difference in lewel
between ADR, and Bevpar is logical because ADR is based
on the occupied room nights while Rewpar is based on the
total available room nights. All the theee lotel related
indicator experienced increase in 2004, Occupancy and
LTR. increased alwmost at the same rate, £.4% ard 3%
mespectively,  Revpar, on the other hand  ircreased
remarkahly with 18.9%, in 2004
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Tourist Profile — Administrative datas

Visitors per Country / Region ( Absolute: 1990 - 2005 )

1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005

354, 5016 263449 2B6S36 315333 334337 34ERF 3715 3A4E06  3TYI0E 424186 49E 13D 448490 436660 daddes 535133 535368
Canada 14,384 18,580 20,170 22144 23,504 27,169 24 368 25176 24439 20647 20,554 18,926 17,601 17,218 FAlIi 21,343
Total North America 260300 282038 306,706 33TAT6 347931 372054 396091 300072 401547 442833 478726 467418 454261 481684 543201 556,711
Venemuela 30,406 74,708 0,316 34732 75,405 25640 74831 25,308 Qo128 103e01 112018 109338 81 665 54554 i) b 50805
Colombia 2,035 11,131 14,454 16,986 21,568 26,785 20848 33819 30,367 28483 31,367 23048 23,362 11,397 10,643 e
Atgenting 3,365 10,065 11,245 2410 11,357 12,309 8.0 2,138 737 3,380 1,727 1,761 071 2,568
Brazil 19,707 17,273 0653 20837 25432 21,13 15,293 3470 3,309 3028 2,314 2,785 4762 6,064
Rest of 3.&C. Ametica 20307 36,931 9114 8445 2088 8,343 T 2,006 7091 2482 2,409 2 956 &.500 f,722 700 772
Total 5.&C. America 88648 122820 142456 137501 147258 159204 150527 164635 162308 155171 162474 150660 117568 77219 8309 86,109
Wetherlands 25019 35,308 34433 32457 34241 33,475 36,196 33,2860 30959 32014 30,573 25457 27 992 K] 38182 38473
Carfbbean 35,305 38420 30,363 31,157 33,105 33,747 35532 33,069 31,331 31,593 29071 24918 23,521 25748 20087 13483
RO 17,480 12478 21956 23443 21801 20457 22,490 28,831 21,291 21,712 20,378 19 967 19,385 20840 37038 7 dia
Total Other 83814 96466 92552  BTOST 86947  BYASD 94217 95186  B3581 B5319 80024 73342 70798 83003 101,247  B9AT2
GRAND TOTAL 432762 501324 541,714 562034 582136 618917 640835 649893 647436 683323 721224 691420 642627 641906 T2R1ST 732392
Aource: ATA
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Total number of Stayover Visitors and Stayover Visitors (in % change)

800,000 15.0
3 sayover Visitors (in absolute numbers)
700,000 t —— Sayover Visitors (in % change)
1 100
600,000 T
500,000 T 1eo
400,000 T \
| A
T 100
300,000 T
200,000 T \\
\ T 5.0
100,000 t \/
0 -10.0
640,835 645,983 647,437 683,323 721,224 691,420 642,627 641,906 728,157 732,514
1996 1997 1998 1999 2000 2001 2002 2003 2004 2005
Total number of Visitor Nights and Visitor Nights (in % change)
6,000,000 12.0
3 \iisitors nights (in absolute numbers) L 100
—e— \isitors nights (in % change) ’
5,000,000
F 80
F 6.0
4,000,000
F 4.0
3,000,000 N \\ \ t 20
r 0.0
2,000,000
F-2.0
F-4.0
1,000,000
F-6.0
0 8.0
4,713,727 4,843,413 4,889,718 5,143,301 5,247,824 5,144,603 4,862,548 5,097,571 5,639,869 5,602,677
1996 1997 1998 1999 2000 2001 2002 2003 2004 2005
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3. VISITOR PROFILE

3.1 CHARACTERISTICS OF THE VISITORS
3.1.1. AGE GROUPS OF THE VISITORS (In Percentages)

Year Year Year Qi1 2 Qi3 O d Year Qi1 @t.2 Qi3 O d Year
Age groups 2001 2002 2003 2004 2004 2004 2004 2004 2005 2005 2005 2005 2005

Under 20 years 1.0 0.8 0.8 08 0.6 16 0.3 0.8 06 03 1.1 0.4 0.6
20 - 29 years 143 150 13.8 a7 156 169 119 13.2 a8 130 149 100 117

30 - 3 years 224 215 215 162 20 22 03 202 163 n7 0.4 199 19.3
A0 - 49 years 277 269 6.8 20 241 A48 216 239 240 240 264 219 241

&0 - B4 years s 284 2.2 38 %1 243 03 287 331 310 ) 313 0.3
Cwer 64 years T.o 7.4 78 144 125 102 156 13.2 171 11.0 13 16.4 14.0
Unknown a1 0.7 0.1 oo 0.0 oo 0.0 0.0 0.1 0o oo 0.0

Total 100% 100% 100% 100%  100%  100%  100% 100%  100%  100%  100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

3.1.2. YEARLY HOUSEHOLD INCOME OF THE VISITORS { In Percentages )

Year Year Year Qi1 Qt2 Qi3 Ot d Year Qi1 .2 Qi3 Ot d Year

Yearly household income 2001 2002 2003 2004 2004 2004 2004 2004 2005 2005 2005 2005 2005
Less than US$20,000 a5 89 7.8 43 58 55 4.4 57 GE 75 58 6.4
US$20,001 - US$30,000 118 9.4 76 40 48 a0 38 38 42 53 52 46
US$30,001 - US§s0,000 196 178 16.4 95 142 148 121 78 132 13 121 116
US450,001 - U§75,000 180 215 261 269 248 245 240 197 256 241 %8 244
US$§75,001 - US$100,000 139 181 16.5 199 183 184 188 194 N2 179 189 19.1
USH00 001 and over 130 141 12.8 1856 1856 1756 215 276 191 77 1746 206
Unknown 143 13.3 10.8 169 157 142 155 159 10 145 138 13.8

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

3.1.3. OCCUPATION OF THE VISITORS {In Percentages }
Year Year Year ar. 1 ot2  on3 Gt d Year ar. 1 Ot.2  Qn3 Gt d
Occupation 2001 2002 2003 2004 2004 2004 2004 2004 2005 2005 2005 2005

Legislators, senior officials and managers 136 131 14.6 146 14.0 122 13.6 140 140 137 13.4
Professionals 233 21.4 206 206 27 21 197 180 198 23 199
Technicians and associate professionals 156 173 16.8 146 18.0 157 186 187 173 154 166

Clerks TE [l 89 72 76 93 107 B7 a8 76 81

Semvice workers, shop & market sales waorkers 45 6.3 63 47 45 42 35 39 59 3B 40
Skilled agricuftural and fishery workers 04 0.2 0.2 04 02 01 01 01 a1 23 02

Craft and related trades workers 20 2.4 25 28 26 24 2.4 22 25 18 30

Plant and machine operators and assemblers 09 1.0 11 12 13 0.4 1.0 04 12 06 12
Elementary occupations 08 0.9 0.9 05 05 12 1.0 o7 11 0z 12

Armed forces 0z 0.4 02 02 04 0.4 02 03 02 03 01

Mot economically active (Retired) 08 29.8 28.0 332 22 250 23 370 293 2.1 e

Unknown 04 00 01 oo oo oo oo oo oo 01 07

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Source: Tourist Suney - Gentral Bureau of Staistics - Aruba

4. METHOD USED BY VISITORS USED T0 BOOK A TRIP T0O ARUBA { In Percentaqes }

Year Ot T OL2  On3 Ofi Ve O Oio ons Oord Ve Tourism Expenditures in Aruba by Household Income level (in US$)
003 2004 2004 2004 2004 2004 2005 05 2005 2005 2005 “ 450,000,000
OneLine fintermet) 185 210 22 212 48 238 3|2 3?7 WO B/A BT O Income below 50,000 B Income above 50,000 O Unknown
Travel Agent 494 486 #2513 478 487 408 #8456 B 43 400,000,000
Tour Operator 50 08 08 07 13 1.0 1.0 04 1.1 06 08
Charter Operator 07 01 03 02 02 02 03 03 01 02 02 350,000,000
Other 233 23 234 266 %3 %1 195 237 172 k00 A2
Total  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 300000000 |
Source: Tourist Survey - Central Bureau of Stafistics - Aruba g
S 250,000,000 |
3.1.5. VISTORS THAT HAVE BEEN TO ARUBA BY CRUISE AND HAVE BEEN TO THE CARIBBEAN PRIOR TO THIS VISIT (In Percentages ) b4
H Year Q1 Q2 Q3 Otd4  Yer Ot G2 Q3 Otd Ve ‘| > 500,000,000 -
= 200000,
2003 2004 2004 D004 J0D4 2004 J005 2005 DOB5 Q005 2005 =
2 Anba (by cruise) Yes 63 114 77 59 103 88 108 B4 71 77 85 150,000,000 —
No 97 8.6 23 %l |7 ey Bl 915 w28 @1 814
the Caribbean Yes  M& 733 &R 678 728 699 798 @EB 05 737 724 100,000,000 —
No 282 %7 #2 R X2 w89 A1 3{/E 295 U6 70
50,000,000
Source: Tourist Survey - Central Bureau of Statistics - Aruba

! ’ 199 1997 1998 1999 2000 2001 2002 2003 2004 2005
\__. hal
.
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3.2.6. USERS OF TIMESHARE PROPERTIES: OWNERS VS. NON-OWNERS { In Percentage of total timeshare users)

S

Year  Year Year O 1 Ott2 O3 Ot 4 Year Ot 1 0O2 O3 0Otd  Year
Timeshare owner 001 2002 2003 2004 2004 2004 2004 2004 2006 206 2005 2005 2008
Cwner 369 427 468 488 /4 427 k7 443 f0.4 472 510 B0 H07
Mon-timeshare owner:
Mor-owrer: Transient (Walk-in) 247 16.8 184 145 144 153 202 163 158 14.4 165 83 140
Mor-owner: Exchange 186 178 144 w6 XHb A5 164 3 114 16.1 15.1 181 182
Mor-owner, Cther 178 19.8 192 201 196 198 167 140 205 233 168 177 196
Unknown 24 24 1.3 0o 0o 0.0 0o 0.1 0o 0o 0k 0a 0.4
Total Timeshare user — 100%  100%  100%  100%  100% 100% 100%  700%  100%  100%  100%  100%  100%
Source: Tourist Survey - Central Bureau of Statistics - Aruba
3.2.1. TYPE OF FLIGHT USED BY THE VISITORS (In Percentages)
Year  Year Year O 1 Ot 2 O3 Ot 4  Year Ot 1 G2 O3 0Ond  Yen
Type of flight 01 2002 2003 004 2004 2004 004 2004 2006 2006 005 2005 2005
Chater  197%  141% 169% 140% 73% 110% 91% 702%  B86% 93% 49% 459% 7.2%
Scheduled  79.5%  806% 026% 060% 927% B807% Y09% 897% 94%  907% HE1% 941%  920%
Unknown — 08%  03% 05% 00% 00% 03% 00% 00% 00% 00% 00% 00% 00%
Total  700%  100%  100%  100% 100%  100%  100%  100%  100%  100%  100%  100%  100%
Source: Tourist Survey - Central Bureau of Statistics - Aruba
Timeshare owners vs. Non-timeshare owners
700
11 £l
£0.0 53
532
507
500 4 s 433
D 27
E 400 3 %9
8
I a0
=
200 A
100 A
0o
2000 2001 2002 2003 2004 2005
| OTimeshare Owner OMon Timeshare Owner |
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4.4 AVERAGE DAILY EXPENDITURE BY PLACE OF RESIDENCE " {1n US§ )

Year Year Year a1 an.2 a3 art 4 Year a1 a2 o3 ar. 4 Year
Place of residence 2001 2002 2003 2004 2004 2004 2004 2004 2005 2005 2005 2005 2005
USA 1297 117.43 104.37 12858 108.57 104.78 1320 11875 13495 12500 128.95 117.07 124.30
‘Yenezuela 163,77 143.09 12490 163.72 145.40 124.55 20280 180.28 15368 14514 180.90 183.81 170.02
Metherlands 5267 B7.04 f6.13 5.3 BE7 o793 52 f7.56 5752 478 54.11 a143 535
Brazil 170.09 1968 15797 * * * * 1612 * * * * 1314
Methedands Antilles 11224 12373 8318 g1 14372 By 4208 8492 10487 L7 8174 100.41 8445
Canada 82,66 .82 812 bl N4 B1.A4 109.19 35,95 9384 759 78.35 03 8757
Colombia 122.79 B6.15 a6t 12130 7238 7084 86,60 83.40 5880 14 B8.63 9897 74.84
Other 106.26 03.04 110.45 10555 9581 7029 11263 8376 13937 8694 £8.58 7208 8638
Total visitors {In US dollars) 1.1 115.48 103.82 4.1 106.06 104.11 128.52 115.88 127.69 1718 124.99 114.82 119.5%
Source: Tourist Survey - Central Bureau of Statistics - Aruba * = not representative due to a small sample

{) The expencitures above mentioned are expencitiras that fook place while the visitors were (N ARLIBA, exclucing thus anything spent on pre-paid package.

4.5 AVERAGE DAILY EXPENDITURE BY PURPOSE OF VISIT (In US§) "

Year Year Year a1 o2 o3 ot d Year a1 o 2 a3 o4 Year
Purpose of visit 2001 2002 2003 2004 2004 2004 2004 2004 2008 2005 2005 2005 2005
Yacation 605 12.22 99,78 12372 8% 1023 12891 11447 12860 116.26 12275 119.49 118.67
Honeymoon 96.41 103,96 106.45 11634 4240 99.44 127.37 110.09 90,81 146.95 105.86 119.60 115.61
Visit fiiends / relatives 5715 55.48 55.84 7238 89.57 5181 5.9 57.42 4655 5494 86.80 8419 67.36
Other 1942 107.90 115.39 1278 130.40 922 13367 1732 97.29 1317 38241 909 152.57
Business & leisure 20641 20550 20320 18348 0.4 1263 136.21 187.62 211.09 171.26 138.49 14449 181.67
Busingss Only f Convention * 209.28 225,62 201.99 16437 2541 3041 179.07 24595 Uil 18120 136.32 0399 208.90
Wedding na na na na na na na na 105.38 197.80 817 6780 116.03

Source: Tourist Survey - Central Bureau of Statistics - Aruba
1) Expenditures beionging to the categorias incentives and Golf are based on a very small sampla and therafore has Deen fef ot
2 The expenditre belonging to the calegory "Other" and 'Business Only/ Convention" are based on a smail sample and therefore may not be very representative:

4.6 AVERAGE DAILY EXPENDITURE BY NUMBER OF VISITS T0 ARUBA " {In US4 }

Year Year Year Gt a2 a3 artd Year a1 a2 a3 a4 Year

Number of visits 2001 2002 2003 2004 2004 2004 2004 2004 2004 2005 200 2004 2005
First time 109.79 10.57 103.37 1317 1458 106.22 12941 11497 13270 15,85 108.02 109.78 115,60
Between 2 and & times 8.7 106.38 85,69 1352 10745 99.73 173 11310 131.12 "2 138.10 12513 182.07
G Times or more 13252 13303 11507 12808 1805 10425 13499 120,59 117,69 10.44 144.90 11259 123,57

Source: Tourist Survey - Central Bureau of Statistics - Aruba
1) The expenditres above mentioned are expenditures that fook place while the visitors were IN ARLIBA, excluding thus anything soent on pre-paid package.

4.7 AVERAGE DAILY EXPENDITURE BY YEARLY HOUSEHOLD INCOME LEVEL" {In US§)

Year Year Year a1 an.2 a3 art 4 Year a1 a2 o3 ar. 4 Year

Number of visits 2001 2002 2003 2004 2004 2004 2004 2004 2008 2005 2005 2005 2005
Less than US520,000 g7 70.58 B1.78 9721 B0.18 79.64 90.94 80.54 8368 g2.r4 104.90 7330 56,66
5§20 001 - 3530000 9585 "l 8430 9780 3.6 B804 17865 11048 8388 3469 108,54 10052 4529
15430001 - L3550,000 106.82 0103 8372 82 106.90 B304 11388 4882 1843 106.63 11230 12312 1167
15§50 001 - L3§75,000 "o 049 9.9 10367 10144 106.26 109,64 08.29 A 102.55 12234 9769 11007
15475001 - US§100 000 13754 13743 119.83 13113 ETRE] 109.11 14853 12260 13813 1614 155,66 11443 140
US$H100 001 and over 171.22 164.92 157.12 166.30 143.33 12884 157.77 14967 15268 158.43 136,72 145.51 14861
Unknovwm 109.91 10256 ] 12383 107.21 104.68 13304 115,88 13030 119.56 126,64 11372 12060

- ! Source: Tourist Survey - Central Bureau of Statistics - Aruba
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4.14 TOURISM RECEIPTS ( In million US§ )

|| In million US§ 15995 1996 1957 1993 1999 2000 2001 2002 2003 2004 2005 ||
Cuarter 1 148.27 186.93 205.93 21642 22447 264 02 2h1 B2 24503 246 59 30525 30380

Cuarter 2 120,50 12955 158 60 170.45 186.37 208,04 23017 196.37 193,69 23631 B2127

Cuarter 3 16.20 140.89 147 49 167 .49 17374 1897 .21 207 .71 175.25 1598 .55 23268 25029 ¢

Cuarter 4 136,69 1686.09 166.26 178.94 20402 20011 19721 207 99 21425 26855 2B4.57 ¢

Total 520.56 613.46 668.32 732.29 788.60 #59.39 896.70 824.64 853.07 1,042.79 1,081.28 *
Source: Central Bank of Aruba * Provisional

4.15 ESTIMATED TOTAL TOURISM EXPENDITURE ! { In 000 US} )
Estimated total tourism
expenditure 1598 1999 2000 2001 2002 2003 2004 2005

Quarter 1 178 446.78 176 45127 197 81084 21081313 183.747.62 183 44341 234 504.32 246,515.69
Quarter 2 144 56358 141537 96 18273000 18390485 15648025 131786.76 152 441.32 1593609.53
Guarter 3 148 252,61 166 482.57 18134380 17126448 15232966 153 559.06 185 .476.31 195,843.22
Guarter 4 150,183.67 177 173.15 17614564 173471.01 18151330 178 B96.91 209,988.75 18209273 *
Total 621,476.94 661,644.93 737,029.98  739.253.27  654,070.83  6470486.14  812,408.69 821,064.17

Source: Tourist Survey - Central Bureau of Statistics - Aruba * Provisional
1) For further explanation on total tourism expenditure refer to methodology

Estimated Total Tourism Expenditure and Tourism Receipts (in millUS$)
1,200 300.000
= Tourism
Receipts -
1,000 250.000 CBA. (In
Us$)
800 200.000
— Estimated
Total
600 150,000 Tourism
/ Expenditure
CBS.(n
us$)
400 T— 100.000
—4— Difference
200 +— 50.000
0 0.000
2000 2001 2002 2003 2004 2005

s
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5. INTERNATIONAL ASPECTS

3.1 TOURIST ARRIVALS IN THE CARIBEEAN BY DESTINATION (thousands)

[ Country 1989 % Share 2000 % Share 2001 % Share 2002 % Share 2003 % Share 2004 % Share 2005 % Sharg]
Caribbean 19,119.0 100.0 20,384.5 100.0 19.702.4 100.0 19,040.5 100.0 17.208.5 100.0 15,662.3 100.0 18,646.8 1000
Anguila 46.8 0.2 438 0.2 48.0 0.z 44.0 0.z 46.9 0.3 4.0 0.3 B2.1 0.3

Antigua / Barbuda 2396 1.3 2367 1.2 2220 1.1 2270 1.2 2240 1.3 2214 1.4 2454 1.3
Aruba BE3.3 36 72172 34 B91.4 34a G426 34 6419 3T 7282 4 B 73za 34

Eahamas 18771 8.2 15440 7B 1,837.8 T8 1,8913.1 T 1,428.6 8.3 1,480.0 9.3 1,814.5 21
Barbados 5146 2T a44.7 27 a07 .1 26 44979 26 f31.2 31 a52.0 3.8 54745 249

Eelize 1808 IR] 195.8 1.0 196.0 1.0 199.4 1.0 2206 1.3 2308 1.8 2366 1.3

Bermuda 3548 149 3322 1.6 2781 1.4 284.0 148 256 6 1.4 2716 1.7 269.6 1.4

Bonaire B1.5 0.3 513 0.3 a0.4 0.3 521 0.3 64.2 0.4 B2.5 0.4 jatuila} 0.3

Br. %irgin Island 2854 1.8 2811 1.4 2956 1.5 2847 148 2781 1.6 044 1.9 3371 1.8
Cayrman lsland 3450 1.8 3541 1.7 3341 1.7 3028 16 2934 1.7 23749 1.8 167.8 0.4
Cuba 16028 84 17740 a7y 1,774.5 9.0 1,686.2 3.4 1,907.3 111 1,848.9 11.8 2,319.3 12.4

Curacao 1883 1.0 1912 0.4 2046 1.0 218.0 1.1 2214 1.3 2234 1.4 2221 1.2

Darminica 7358 04 E9.6 0z GE.4 0z 69,2 04 T4 04 3.0 0.z n.a. n.a.

Dom. Republic 26494 1349 29726 14.6 28820 14.6 27936 147 3,268.2 14.0 3,4432 220 3.550.7 14.8
Greneda 1253 0y 12849 [IN5] 1234 [IN5] 1324 oy 142.3 0.8 2949 0.6 o98.2 0.4

Guyana 749 0.4 105.0 0.a 951 0.4a 104.3 04a 1009 0.6 122.0 0.8 116.6 0.6

Haiti 1434 ne 1405 or 141.6 0y 142.4 0y rn.a. n.a n.a. n.a n.a. fn.a.

Jamaica 12484 6.5 13427 B8 1,27TB.5 [l 1,266.4 6.7 1,350.3 78 14148 9.0 14787 T4
Martinigque 5643 3.0 5263 26 460.4 23 4467 23 4532 26 47048 3.0 4741 24

Mexico (Cancun) 20722 10.8 24553 111 2178y 111 1,965.4 103 207645 121 n.a. n.a 21342 11.4
Mexico (Conzumel) 3247 1.7 2300 1.1 2404 1.2 2056 1.1 3042 1.8 3686 24 27B.5 1.4
Monserrat 9.4 0.1 10.3 0.1 9.8 0.0 9.6 0.1 a4 0.0 T1 0.0 97 0.1

Puerto Rico 31387 16.4 34661 17.0 3,303.8 16.8 33,2305 17.0 1,321.8 7T 14117 9.0 14498 T.a

Saha 9.3 0.0 91 0.0 9.0 0.0 10.8 0.1 10.3 0.1 11.0 0.1 11.5 0.1

St. Eustatius 92 n.a 2.9 n.a 9.6 oo 9.4 01 10.8 01 6.8 0.0 10.4 0.1

St Maarten 444 8 23 4323 21 402 6 2.0 3808 20 427 6 258 474.0 3.0 457 9 248

St Kitts £ Newis 840 0.4 731 0.4 706 0.4 67.5 0.4 rn.a. n.a n.a. n.a n.a. fn.a.

St Lucia 2606 1.4 26549 1.3 2501 1.3 2534 1.3 2769 1.6 2984 1.9 31749 1.7

L Wincent and Grenadines 683 0.4 728 0.4 0.7 0.4 716 0.4 7848 s 267 0.6 955 na
Suriname ar.a 0.3 568 na 504 03 8.2 na n.a. n.a 111.4 0.r 144.9 o0a

Trinidad / Tabagoa 3882 1.4 3986 20 3831 1.4 3842 20 409.0 24 3936 48 480.2 24
Turks / Caicos 117.8 0.& 151.4 oy 165.2 ne 1543 ne 1636 1.0 132.0 0.8 n.a. n.a.
LS. Wirgin Islands 4838 2A BO0T.2 3.0 591.49 30 a526 24 6187 36 goz.a 3.8 g97.0 37
Source: Caribbean Tourism Organization - CT.0. (CTO Statistical Report * n.a. = data not available
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5.2 CRUISE PASSENGER ARRIVALS TO THE CARIBBEAN BY DESTINATION {thousands)

[ Country 1998 % Share 2000 % Share 2007 % Share 2000 % Share 2005 % Share 2004 % Share 05 %% Shard
Caribbean 12,154.50 10000 14,538.40 10000 14,892.20 10000 16,186.20 10000 17,129.83 10000 19,166.25 10000 18,105.36 100.00

Antigua / Barbuda g 270 4294 2595 4088 275 97 19 385.69 225 BT 273 486851 26

Aruba /9 238 4902 337 /73 3T B22  3E0 54230 317 BTB3A0 301 552819 31

Bahamas 19815 1630 2126 1728 2817 173 B021 173 2F020 0 1734 330012 1753 334999 18.5
Barbados 4329 358 5333 aW YT T R Y. 8433 343 559.10 L S W 376 5h3.500 31

Belize 341 0.28 3.1 0.40 43,1 0.3 197 198 57520 336 BA1436 444 50033 44
Bermuda 1956 1E1 078 143 1|0 1A 200.1 1.24 22610 132 206133 108 247268 1.4
Bonaire 148 012 435 030 050X 22 02k 4460 0.26 £3.343 0.28 40.077 0.2

Br. Virgin lsland 1807 148 1885 130 225 138 1|0e 112 304.34 1.78  466.601 243 4491482 25
Cayman lgland 10355  BEZ 10308 708 12148 BB 15748 873 181900 10B2 1p¥3.293 8.3 1795999 g4
Curacao 2T 182 3 212 300.1 200 3191 1.97 279.40 163 219385 114 276217 158

Dominica 202 166 2398 185 2006 138 1368 085 177.04 103 383614 2.00 n.a. n.a.
Dom. Republic 2834 233 1832 1.8 2082 140 247 143 395.26 232 48B30 238 289805 1.6
Greneda 255 202 1|03 1.4 1474 099 135.1 0.53 146.90 086 229800 120 275082 15
(Guadeloupe 2927 24 3923 270 J61.7 243 n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a.
Haiti 2433 200 Joda 209 374 240 3541 219 n.a. n.a. n.a. n.a. n.a. n.a.

Jamaica 7643 B29 807 B B2 8403 554 BE5.4 B35 113260 BET 1099773 874 1135843 6.3
Mlartinique 3388 Za0 o682 1% 024 138 074 128 20620 167 159416 0.53 53064 0.4

Mexico (Conzumel) 1304.1 10,73 15046 1035 15954 10,1 23431 1445 270881 1581 2882036 1453 2519479 1349
Fuerto Rico 114868  9.45 13018 B595 13503 807 12038 74 12349 721138141 721 1315079 7.3

3t. Maarten 6156 506 8ra.3 597 8678 5.83 1055 A2 117170 F.84 1,348.450 7.04 1,483.461 8.2

St Kitts 7 Newis 137.3 113 164.6 113 2622 1.69 166.6 1.03 f.4. f.a. f.a. f.4. f.a. f.a.

St. Lucia 3512 285 4436 305 489.9 3.24 aa7.2 238 393.30 230 AR 251 384.5m4 2.2

© Mincent and Grenadines 477 0.39 g6.2 0.59 6.5 0.51 70.3 0.43 f.a. n.a. 74 657 039 F9.391 0.4
Trinidad / Tobago B3.3 0.52 104.1 072 823 0.55 5] 0.37 . a. n.a. 54254 028 B7.193 0.4

LS, Wirgin Islands 14027 1154 1763.4 1216 1834 1270 17387 1074 177400 1036 1964689 1025 1912539 10.6
Source: Caribbean Tourism Organization - C.T.0.(CTO Statistical Report) *n.a. = data not avail
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Demographic Profile
Ayiha 2003, English
Afls. 10.00

Highlights Monthly review
Movember 2004

English, Free

Trarist Profile
Third Cuarter 2004, English
varierly, Afls, 10.00

Enterprises in drnha
18832002, English
Afls 15.00
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Quarterly Publications CBS

Foreign Trade Statistics

Fourth Cmaarter 2004, English,
uarterly, Afle.15.00

=

Econonuc Profile
Fourth Charter 2004, English
warierly, Afls, 15.00
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Statistical Fearbool 2003
English, Afls. 30.00

Yearly Publications CBS

Government sector of Anba
1997-2003, English
Aflz. 20.00

Yearly Publications CES

Geographical dddress Classification
2005, Duteh
Afls. 10.00

Yearly Publications CBS

Cost Structure of Businesses
1995-2002, English
Afls. 15.00

Tourist Profils
Fear raport 2003, English
Afls. 25.00

-

Population Projections
Aniba 2003-2023

Free

Incidental Publications CBS

f~d

Onderadjs op Anba, Context en
Cratput, Dtch, Incidental,
Afls.30.00

Foreign Trade Statistics
Tears 2000-2004, English
Aflz. 15.00

Hational Accounts of Arndba
1995.2002, English
Afls. 30.00

Omntaikkelingen in de Hotel- en
Constructie sector en het
atheidspotentigel op Anba
Lutch, Census 2000 paper, Free




Foarth Population and Housing
Caneus 2000; Crrrent Dievelo prments

of dmba' s Lahor Market
Inciden
Afls. 40.00

Gross Domestic Product
2001-2002, English, Ineid

MHRLE R UNTS

Dionable o Chaits, & Stody on recent
. 6¢ ion to Arnba 1993 - 2003

Afls. 5.00

Craise Survey 2002
English, Incidental,
Afls. 25.00

Het probleem van de

overjarige hasisschoolleerlingen

in nader perspectief, Cutch
Censys 2000 paper, Free
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Mapping Census 2000: Social-
Demographic diversity on fnba, 2002

English, Incidental,
Afls. 20.00

Sector Aecounts 1995-19598
English, Afls.15.00

A
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English, Incidental,
Afls. 40.00

Fourth Population and Housing
Census 2000; The People of
Aydha, Contimity and Change

English, Incidental,
Afls. 40.00
» A

WoonWerkverkeer op Arba
Tratch, Censas 2000 paper
Afls. 15.00

Incidental Publications CBS
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Lesfomstandigheden van Die positie van gehandicapten Forurth Population and Housing Cenns,

hejasrden op Arha o dwba Ciet. 14, 2000, Selerted Tahles

Druteh, Census 2000 paper Druteh, Census 2000 paper English, Incidental,

Afls. 1500 Afls. 15.00 Afls. 40.00 (CD ROM Afls. 30.003
[

137'1“-),

e s

L T

Income and Expenditure Survey Lahor Force Survey 1997 Business Dymamics

1995, Trteh, Tnridental English, Tnridental, in dpha 1995
Afls, 25.00 Afls. 35.00 English, Incidental,
Afls. 25.00

Comstmeting & sorial anccnmting matriz  Meamring inhonmd tomrism
using supply-use tahle and institational  in the Ardban economy

sector accounts: The case of Anba Mareh 2005, English, Incidental
Dec. 2004, English, Inridental Afls. 1500
Afls. 15,00

* Prepayment is required for subsecription, price includes handling and mailing
FPublications can be bought independently by dividing the annual subscription fee by the periodicity.

Central Bureau of Statistics
L. G 3mith Boulewvard 160
Oranjestad - Armba
Phone: (207) 5837433, Fax (207) 5238057
E-Mail: che@setarnet. aw
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“Information, the KEY to progress!”
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