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Presentation of “Tourist Profile Year Report 2004”

J Main results and trends - Visitor Survey 1996 - 2004
] Repeat Visitors and trends

J Source of information used before coming to Aruba
] Satisfaction rates of the visitors

J Expenditures of the visitors and trends

1 Hotel statistics and trends

] Stay-over Visitors, Visitor Nights

1 Cruise visitors —~
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TOURIST PROFILE
'YEAR REPORT 2004

Velume IV - ¥ear Repard 2004

 Highlights

( A very short analysis )

eAdministrative Data
( Stayover visitors, visitor nights, cruise
visitors, Airport traffic and landings, etc.)

 Survey Results
( Visitors characteristics, profile, behavior,

expenditures, satisfaction rates, likes and
dislikes)

e Hotel Statistics
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e e International Data
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Central B

Form 1 :

Visitors leaving by Air |

VlSltor Survey 2004 +

ureau of Statisti

s / Ministry of Finance and Economic Affairs

L.G. Smith Boulevard 160, Oranjestad.
Tel: 5837433 / Fax: 5838057 E-mail: chsisetarnet.aw

VEAR: MONTIH: E

Confidential

I:l Serial Number
-

Exampl

Taindicate [5<]

What is your oceupation?

[ Retired [ House wite

.

[ student

A1l Could you provide your total yearly household income?
{This information is siricely confidential and ke ol ather information
i form, will he wsed for satissicat purpeses onir!)

[ Less than USS 20,000 [ vss s0.001-Uss 75,000
[ uss noonuss sooon [ USS 75.000-USS 100,000

[ uss 3n.001-uss saoon (] USS 100,001 and over

B. Expenditure of the Visitor

A. Characteristics of the visitor

A3a Which of the following sources of information was the single most
important source in making your decision 0 visit Aruba?
(Please cheok only one!)
[ Business (work

[ Travel agem O
[ Newspaper / Magazine ] Repeat visi
[ relevision, Radio 0 -
Other Specifi:
v

[ mtemet ’—‘

[ Friends / Relntives

nurist Board

Bda  How did you beok your trip?

[ on-tine ginernen

Name.:
[ Travel agency ¥

e | |:|

] charter operater
BI  What fype of flight did you use?

[ other
[ charter [ scheduled

B10 +
(:RA.\DT()TAL:Ap RN L1
Accommaodati
{inel mcals & drnks a1 he vy L1 V0
Food & Beverage >
(comsumed outside hotel) L L1
Giraceries, sundries >
(purchased in stores) Ll
Entertainment/Recreation | |
TR R B Ll
Taxi
" L1
Car rental > | |
T | T |
Public Trnsportation >
Tax Free Shapping L L
>
L1
Shapping >
L1
L‘m’mnmml5 " ‘E
Internet / Telephone
o I
Other _ SPectv | ||
¥ T B T B T

(A} Pre-Trip USS

{B) Puring Trip USS

[ Crvise ship
(Please check anly snel}

B3

Did you travel on @ pre-paid package?

A5 Where did you stay in Aruba
[] Hotel — Name

D Guest House /Apartment /Villa

[ Friend Relative

Qow s ]

[] Timeshare Resort - Name: v

]

¥
AG  Is this timeshare owned by you?

Transient { Rented as u Hotel / i
Walksin }

[ Exchange

S —

Oves O v —»
v

BS  What was the total cost of the pre-paid package?

s E (st

B6  Which of the following did the pre-paid packoge inelude:

[ A ticker [ Beveruges

[ Accommadation Oear

[ areaktns: [ Excursions Tours

[ Lumen [ Trsporation tosfrom depuure

point abraa
[ Dinner [ Transpormtion ta/from hoeel

. Satisfaction of €he Visitor:

Concerning your visit to Aruba, how would you rate each of the

following aspects:
Accommedation

Meals & Drinks
Local tramsportation
Shopping
Entertainment/Recreation

Quality of Service

Goad  Average  Poor

O
O

oooooo
oood
oood

A7 ny nights did you spend in Aruba?

/—‘4_
Wighs;
fighis L

B8a

Of the total amount of money spent in Aruba, could you give an
indication in percentages what was the methods of|
(Toral 1045

Case E Traveller's

Check:

A8 Tn which age group are you?
Under 20 years

[ 20-29 years
[ 30-39 yeurs

[ 4049 yeurs
[ s0-64 yeurs

D 63 years and aver

Concerning your visit to Aruba, how would you rate value for
money paid for the following aspects:

Accommodation

Meals & Drinks

Local transportation
Shopping
Entertainment/Recreation

Quality of Service

=

Good  Average

O
O

O

O
|

oooono
ooooo

lockleters )

e antwoorden in de wit gelaten hokjes von de vragenlijst en met potlond.
& goed de sanwijzingen met pijltics en de aanduidingen voor sprongen
<. Indicn de respnd antwoord wil geven op esn vraag. vul dan 4 i alle
carreapoadesonde hokes of lecg lasen,
Al ‘What was the main purpose of your visit to Aruba?
[ vacuzion [ Business & Leisure
[ Heneymoon [ Business Only iConvention /Conference
[ tncentive iaward ] Wedding
[ visit Friead iRelative
[ o (Worite in block leiters'i
[ other —— Sppecifi:
A2 Whatis your place of residence?  (Plewse check only onelj
[ United States —» —»
[ venezueta State Code: Ty e
[ The Netirerlands
[ Brazit (Write im Block letters!)
[ Netherlands Antilles - fstand:
[ cunuan
[ colombia (Write i block letterst)
Joter % Coners:
A3 How many times have you been to Aroba?
[ First time: [Jz-s times [ 6 times and up:
Ada  Tlaveyou cver been to Aruba by cruise?
O ves One +
Adh  Move you visited the Caribibean prior to his visit?
[ ve — [Jwe
v
Adba | Ifves, mention the last 2 (two) Caribbean destinations:
Y
1
(Write in biock
letters!)
A
Ade ‘Which ather Caribbean nd would you like to vi ¥

AQ  Person's sex? (hy ohservation!tt)

O mate [ Femate +

PLEASE CONTINUE ON THE OTHER SIDE

BY How many persons does this expenditure cover?
(Please Indicate aeduits and children separately) €3 Flease tell us what you liked & disliked about your visit o Aruba?
(Wit im bi
Toiurl: ‘ Aduelis: | |(ﬁr'#4-‘«_’fr | |
- 1 [] Beach [ JPeople/ Haspility [ Weather / Climate /Wind

BT #f you came with a pre-paid package, please continue with guestion E

B0 and please fill-in section BIGBY, the group’s total trip 3

expenditure during ihe trip.

If you did sor come on a pre-paid package, did you make any - N

advance payments before coming to Aruba? [ Expensiveness Service [ Nothing

7 o 10 (7] = {1 genersl) (Holel Restauranty
+

END OF FORM

The Central Bureau of Stafistics thanks you for your co-operation

RUB

.
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__‘_‘2004_ - A Year in Rewew

METHOD USED BY VISITORS USED TO BOOK A TRIP TO ARUBA (In Percentages )
Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year

2003 2003 2003 2003 2003 2004 2004 2004 2004 2004
On-Line (internet) 12.8 17.7 147 20.4 16.5 21.0 28.2 21.2 24.8 23.8
Travel Agent 50.3 49.3 50.5 45.6 49.4 48.6 47.2 51.3 47.8 48.7
Tour Operator 2.5 4.2 7.6 5.4 5.0 0.9 0.9 0.7 1.3 1.0
Charter Operator 2.7 0.0 0.1 0.1 0.7 0.1 0.3 0.2 0.2 0.2
Other 31.8 28.7 27.1 28.5 28.3 29.3 23.4 26.6 25.9 26.1
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

Method used to book atrip
60.0
72003 E12004

50.0 |

40.0 -
3
g
S 30.0 -
o
2
£ 200

10.0 A

On-Line (internet) Travel Agent Tour Operator Charter Operator Other
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2004 — A Year in Rewew

‘Source of Information used before coming to Aruba?

Source of Information: Year Year Year Year Year Year Year Year
1997 1998 1999 2000 2001 2002 2003 2004
[ Friends / Relatives 46.6 47.3 35.1 28.4 33.1 39.6 44.4 48.7 |
Travel agent 27.3 27.0 31.9 29.5 25.2 17.7 17.2 8.4
Newspaper / magazine 4.7 2.7 2.3 24 2.7 2.1 1.1 1.4
Television ad / Radio ad 1.6 0.7 0.4 0.7 0.8 0.6 0.5 0.8
Tourist board 1.2 0.9 0.6 1.1 11 0.6 0.6 0.6
Other 9.5 3.5 2.7 5.1 5.7 4.8 3.5 3.8
| Repeating 8.0 15.5 24.5 28.6 21.4 23.7 22.8 26.9 |
Cruise 0.6 0.4 0.3 0.2 1.0 0.8 0.8 0.8
Internet 0.4 0.5 0.9 2.2 5.3 6.3 6.1 54
Business 11 1.4 14 3.7 3.8 2.8 3.0
Most important source in making a decision to come to Aruba
60.0
M Friends / Relatives = Travel agent O Repeating
50.0
40.0 -
g
[
8 30.0
8
=
20.0 +— —
10.0
0.0 ‘ ‘ ‘ ‘ ‘ ‘
1998 1999 2000 2001 2002 2003 2004

MRUB4
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60.0 W hat Visitors Liked about Aruba
50.0
40.0
8
5
€ 30.0
8
g
< 20.0
10.0 4
0.0 - -
2001 2002 2003 2004
M Beaches C1People / Hospitality I Weather / Climate / Wind OJEverything

What Visitors Disliked about Aruba

o]
o

al D ~
o o o
! !

w B
o o
!

In percentages

=N
o o

(] M M

2001 2002 2003 2004
1 Expensiveness in general (food / beverage) 1 Nothing 1 Other
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3epeat Visitors?

NUMBER OF VISITS TO ARUBA ( In Percentages )

Year Year Qrt.1 Qrt.2 Qrt.3 Qrt.4 Year Qrt.1 Qrt.2 Qrt.3 Qrt.4 Year
Number of visits 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

First time 47.7 457 429 43.1 46.1 450 443 422 528

2to 5 times 315 299 319 334 312 280 311 274 269

6 times or more 20.7 243 252 235 226 270 246 304 203
Total 100% 100% 100% 100% 100% 100% 100% 100% 100%

50.8 455
254 2838
239 257

47.8
271
251

100% 100% 100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

Number of visits to Aruba ( trends )

60.0 4

Repeaters vs First time Visitors trends

40.0 4{ ——First time ——2to5times —— 6 times or more }—
4 58.0
(=]
%’ 30.0 | \//—\/\ 56.0
S
g _— 54.0
£ 200
52.0
3
10.0 & 50.0
g .
(3]
0.0 g 48.0 -
1996 1997 1998 1999 2000 2001 2002 2003 2004 o
£ 46.0 4
44.0
——First time —— Repeaters
42.0
40.0
1996 1997 1998 1999 2000 2001 2002 2003 2004




Who are our Repeat V|S|tors’?

000 Repeaters from the USA and from Venezuela
5091 /—\/\/
70.0 A
3 60.0
s
&
2 %00 m
(o8
=
40.0
——— Repeaters USA
30.0 +—  ——Repeaters Venezuela
—— Repeaters Total Visitors
20.0 . . . . . . . .
2004 2003 2002 2001 2000 1999 1998 1997 1996

VISTORS THAT HAVE BEEN TO ARUBA BY CRUISE AND HAVE BEEN TO THE CARIBBEAN PRIOR TO THIS VISIT
Qrt.1 Qrt.2 Qrt.3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year
2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

To Aruba (by cruise) Yes 7.5 7.0 2.9 7.7 6.3 11.4 7.7 5.9 10.3 8.8
No 92,5 93.0 97.1 92.3 93.7 88.6 92.3 94.1 89.7 91.1
To the Caribbean Yes 73.2 73.6 68.0 72.6 71.8 73.3 65.8 67.9 72.8 69.9

No 26.8 26.4 32.0 27.4 28.2 26.7 34.2 32.1 27.2 29.9

Source: Tourist Survey - Central Bureau of Statistics - Aruba

P’RU B A I ———— Qo



Wh_o are our'Rep‘gat_‘ ﬁ(/_lsrltoJrs’?

80.0

In percentages

0.0

Place of stay of the visitors and number of visit in 2004

70.0

60.0

50.0

40.0 -

30.0

20.0 A

10.0 -

[ First visit [ Repeat visit

Hotel Timeshare Other place of stay

P\RU B A 1




Repea

tV|S|tors and Timeshare Ownershlp’?

Repeat Visit and Ownership of Timeshare in 2004
100.0
90.0 —— mETimeshare Owner
* 80.0 1 m1Non-Timeshare Owner
S 70.0 A
£ 600 -
[«5)
S 50.0
(<5}
2 40.0
c
= 300
20.0 A
10.0 ~
0.0
First Visit Repeat Visit
600 Timeshare Owner or Non-Timeshare Owner
45.0
40.0
35.0 -
30.0
S 250 -
€
g 200
*_g 15.0 |
10.0 |
5.0 -
0.0 ‘ ‘ ‘
2001 2002 2003 2004
[ Timeshare Owner W Non-owner: Transient (Walk-in)

[ R U B [ [0 Non-owner: Exchange 1 Non-owner: Other

12
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Who ar

70.0

60.0

50.0

40.0

30.0

In percentages

20.0

10.0

0.0

First Visit of the Visitors from the USA

South East
USA

North East
USA

72000 | |
=2001 | |
12002
E2003 —
Mid Atlantic Mid West ~ Western USA
USA USA

are our Repeat V|S|tors’?

MRUB4

In percentages

80.0

70.0

60.0
50.0 A
40.0

30.0 |

L'l

20.0

10.0

0.0

Repeat Visit of the Visitors from the USA

_ 12000 —
2001
12002
2003 |

South East North East Mid Atlantic Mid West USA Western USA
USA USA USA
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Household Income?

YEARLY HOUSEHOLD INCOME OF THE VISITORS ( In Percentages )
Year  Year Q.1 Q.2 O3 Or4 Year Ol Q.2 Q3 Q4 Year
Yearly household income 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

Less than US$20,000 9.5 8.9 8.1 7.6 9.9 5.6 7.8 4.3 5.8 55 4.4 4.9
US$20,001 - US$30,000 11.8 9.4 5.9 8.4 10.1 5.8 7.6 4.0 4.6 5.0 3.8 4.3
US$30,001 - US$50,000 19.6 178 126 144 211 173 16.4 95 14.2 149 121 12.7
US$50,001 - US$75,000 18.0 215 246 307 28.2 288 281 269 248 245 240 25.1

US$75,001 - US$100,000 13.9 151 194 173 119 175 16,5 199 16.3 184 18.8 18.4
US$100,001 and over 13.0 141 182 123 6.6 143 128 185 185 175 215 19.0
Unknown 14.3 13.3 112 9.2 12.2  10.7 108 169 157 142 155 15.6

Total 100%  100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

Household Income of the Visitors
70.0
[ Less than US$50,000
60.0 +  QUS$50,001 and over
0 Unknown
50.0 - ’,
% 40.0 | [] [ ]
€
S
g 30.0 -
=
20.0 |
10.0 |
0.0 - ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
1996 1997 1998 1999 2000 2001 2002 2003 2004
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AVERAGE DAILY EXPENDITURE SPENT IN ARUBA PER CATEGORY Y (In US$)

Year Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year
Categories of expenditures 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004
Accommodation 27.11 28.85 29.23 21.35 20.47 27.83 24.73 35.21 29.61 23.01 31.19 29.75
Food & beverage 24.29 25.82 27.53 2253 21.28 26.57 24.49 28.86 25.78 24.12 29.26 27.01
Groceries / sundries 3.24 3.42 4.03 3.03 2.80 2.80 3.17 3.19 2.60 2.83 3.24 2.96
Entertainment / recreation 8.79 8.28 7.22 6.84 6.62 7.81 7.12 9.27 8.04 7.58 7.28 8.04
Taxis 2.76 2.96 2.99 2.50 3.43 3.59 3.12 3.02 2.84 2.87 3.33 3.02
Car rental 4.69 4.56 4.15 4.00 3.51 3.75 3.85 4.20 3.77 3.33 3.58 3.72
Public transportation 0.35 0.27 0.28 0.24 0.24 0.29 0.26 0.22 0.21 0.24 0.31 0.25
Tax free shopping 7.22 5.87 4.97 3.47 4.91 7.99 5.33 3.59 3.27 4.00 10.74 5.40
Shopping 19.00 18.20 1466 13.39 15.64 16.28 14.96 15.06 12.50 15.49 24.89 17.00
Casinos 15.45 13.75 15.90 13.57 12.02 15.97 14.36 16.10 13.18 11.06 14.88 13.71
Telephone / Internet n.a. n.a. 2.12 0.71 0.74 0.85 1.11 0.98 0.71 0.72 0.90 0.83
Departure tax 1.61 1.63 n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a.
Other ¥ 3.19 1.89 1.75 0.92 1.02 1.59 1.32 0.76 1.02 3.75 1.43 1.71
Total (In US$) 117.71 11548 114.81 92.54 92.70 115.32 103.82 124.77 106.06 104.11 12852 115.88
AVERAGE DAILY EXPENDITURE BY PLACE OF RESIDENCE . (InUS$)
[ Year Year Qtl Qt2 Qt.3 Qt.4 Year Qt1l Qt.2 Qt.3 Qt4 Year
Place of residence 2001 2002 2003 2003 2003 2003 2003 2004 2004 004 004 2004
USA 1297 11743 11431 A.49 AN23 11378 104.37 12859 10857 104.78 1201 1875
Verezudla 16377 14309 15748 11932 10216 13829 12490 16372 14540 1245 20260 15628
Netherlands 5261 67.04 6014 56.66 47.70 9%6.44 66.13 66.31 5257 9793 21 67.36
Brazl 17009 21963 * * * * 15717 * * * * 176.12
Netherlands Antilles 11224 1373 1308 7257 8L% R R318 97.74 12372 &.77 &0 U
Canach 866 5.8 244 5869 6220 7209 6812 834 114.02 8.4 109.19 BB
Cdonmbia 12279 8.15 6650 911 #Aa21 11450 8,61 12130 7238 ns 86.60 9340
Oher 106.26 BM 13383 66.02 0.8 14590 11045 10555 B8l 7029 11263 B76
Total visitors 117.71 11548 11481 R4 R70 11532 10882 12477 106.06 0411 12852 11583

Source: Tourist Survey - Central Bureau of Satistics - Aruba
1) The expenditures above mentioned are expenditures that took place while the visitors were IN ARUBA, exduding thus anything spent on pre-paid package.

*=nat representative due to a el sarple

P\RU BA 2 s




Expendltures of the Visitors?

Avrerage Daily BExenditure of the visitors
125.00 150
[ Total visitors (In US dollars) —— %change
120.00 - - 10.0
115.00 - - 5.0
S 11000 | l 00
U) l
D
c
= 105.00 - -5.0
i
100.00 -10.0
95.00 ‘ ‘ ‘ -15.0
1996 1997 1998 1999 2000 2001 2002 2003 2004
P E_L; B A 16
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Expendltures of the V|S|tors’>

AVERAGE DAILY EXPENDITURE BY NUMBER OF VISITS TO ARUBA (InUSS$)

Year Year Year Year Year

Number of visits 2000 2001 2002 2003 2004
First time 107.37 109.79 110.37 103.37 114.97
Between 2 and 5 times 109.15 118.71 106.38 95.69 113.10

6 Times or more 137.16 132.52 133.03 115.07 120.59

Source: Tourist Survey - Central Bureau of Statistics - Aruba

Average Daily Expenditure by Number of Visit
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Expendlﬁjres of the Visitors?

AVERAGE DAILY EXPENDITURE BY YEARLY HOUSEHOLD INCOME LEVEL (In US$

2004

i -

h-, -

Year Year Year Year
Number of visits 2001 2002 2003 2004
Less than US$20,000 87.07 70.88 61.78 80.54
US$20,001 - US$30,000 95.85 117.2 94.30 110.48
US$30,001 - US$50,000 106.82 101.03 89.72 98.82
US$50,001 - US$75,000 110.21 104.91 98.91 106.29
US$75,001 - US$100,000 137.94 137.43 119.88 122.60
US$100,001 and over 171.22 164.92 157.12 149.67
Unknown 109.91 102.56 87.33 115.88
Source: Tourist Survey - Central Bureau of Statistics - Aruba
Average Daily Expenditure
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nenditures of the V|S|tors’>

In US dollars
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dExpenEI;ifur s of the Visitors?

AVERAGE EXPENDITURE PER PERSON PER TRIPBY THE MAJOR MARKETS Y (BUDGET) (InUSS$)

\

i,

;
fi

N

Year Year Year Year

||Place of residence 2001 2002 2003 2004
U.S.A. 862.98 854.89 783.82 866.88
Venezuela 891.73 911.48 1,049.16 1,173.92
Netherlands 647.68 756.21 820.01 899.26
Brazil 1,306.97 1,414.74 916.30 1,516.39
Netherl. Antilles 614.74 553.07 522.74 705.46
Canada 669.22 452.70 565.40 811.74
Colombia 1,636.55 966.60 1,263.50 1,247.82
Other 1,102.66 937.84 1,296.68 1,054.80
Total visitors 925.32 873.03 861.71 938.63

Source: Tourist Survey - CrotrzlpBeiseatabv&thue to a small sample notrepresentative due to a small sample
1) The expenditures above mentioned are expenditures thattook place while the visitors were IN ARUBA,
excluding thus anything spenton pre-paid package.

TOURISM EXPENDITURE IN ARUBABY THE MAJOR MARKETS " (1n 000 US$)

|| Year Year Year Year
Place of residence 2001 2002 2003 2004

U.S.A. 387,038.65 373,296.44 364,057.14 463,893.42

Venezuela 97,499.72 74,436.28 57,235.87 69,517.01

Netherlands 18,431.08 21,167.86 29,860.74 34,281.44

Brazil 3,957.51 3,273.71 2,551.90 7,221.06

Netherl. Antilles 12,097.44 10,841.34 10,957.67 15,147.65

Canada 12,665.57 7,967.98 9,734.99 16,689.31

Colombia 39,191.98 22,581.78 14,400.12 13,286.83

Other 43,612.41 31,353.04 44,228.56 35,978.17

Total visitors 639,783.59 561,031.88 553,134.25 683,468.55

Source: Tourist Survey - Central Bureau of Statistics - Aruba * = notrepresentative due to a small sample

1) The expenditures above mentioned are expenditures thattook place while the visitors were IN ARUBA,
excluding thus anything spent on pre-paid package. (see highlights for further explanation and comments. )
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ESTIMATED TOTAL TOURISM EXPENDITURE ” (In 000 US$)

Estimated total tourism

expenditure 1998 1999 2000 2001 2002 2003 2004
Quarter 1 178,446.78 176,451.27 197,810.54 210,613.13 183,747.62 183,443.41 234,504.32
Quarter 2 144,563.88 141,537.96 182,730.00 183,904.65 156,480.25 131,786.76 182,441.32
Quarter 3 148,282.61 166,482.57 181,343.80 171,264.48 152,329.66 153,559.06 185,476.31
Quarter 4 150,183.67 177,173.15 175,145.64 173,471.01 161,513.30 178,696.91 209,986.75 *
Total 621,476.94 661,644.95 737,029.98 739,253.27 654,070.83 647,486.13 812,408.69 *
Source: Tourist Survey - Central Bureau of Statistics - Aruba Provisional
1) For further explanation on total tourism expenditure refer to methodology ) ) )
Total Tourism Expenditure in Aruba
Estimated Total Tourism Expenditure
900,000.00 Other
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Occupancy % Penetration Index Avernge Rate (= 1000) Revpar Yield Index
MNugnher Fair Current %% Change Roorms Current %% Change Current % Change ADR Room Current % Change Current %% Change
of rooms share Period to last yvear sold FPeriod to last year Period to last vear Index Revenue FPeriod to last year Period to last vear
275 Rooms and up 3,021 43 9% T2.9% 0.0% 68,225 FE 3% -2.5% $ 226.65 15.0% 116 3% £ 15,483 $ 18511 15.0% 174 4. 6%
Under 275 rooms 1,057 15.3%% 81.0% 12.9%% 26,544 107.1% 10.1%% ¥ 111.85 2.6% 57 4% $ 2,969 $ F0.61 23.8%% 095 12 6%
HOTEL - TOTAL 4,078 58.2% 75.0%% 3.3% 24,7562 22.1% 0.7%% & 18448 12.7% 22.8% E 18432 | § 14580 15.4% 1.53 5.9%
TIME SHARE 2,808 40.8%0 T5 6% 1.2%a 66,663 101.3%% -1.3% £ 199.51 16.0% 102 3% : 1,837 & 21.33 -4.0% 022 -12.7%
GRAND TOTAL £,886 100.0%% T5.6%0 2.6% 151,432 100.0%6 0.0% £ 19494 13.0% 100 0% & 202582 | & 9504 £.9% 1.00 0.0%0
LAST THREE MONTH
Occupancy Penetration Index Avernge Rate (= 1000) Revpar Yield Index
MNugnher Fair Current %% Change Roorms Current %% Change Current % Change ADR Room Current % Change Current %% Change
of rooms share Period to last yvear sold FPeriod to last year Period to last vear Index Revenue FPeriod to last year Period to last vear
275 Rooms and up 3,021 45.8%0 80 9% 3. 1% 224,684 101.1%% -0 9% £ 161.30 10.8% 112 4% $ 36,242 | $ 13040 14.2% 165 -0.4%%
Under 275 rooms S0 15.0%% 86.2% 17.8%% 78,123 107.2% 12.7%% $ 9633 14 3% 57 1% $ 7,526 $ 82.66 34.1%%6 1.05 16.9%
HOTEL - TOTAL 4,011 S0.8%0 82.2% ©.5% 302,807 102.56%6 2.4% & 14454 10.8% 100.7%% E 43,767 | § 11862 18.1% 150 3.0%
TIME SHARE 2,387 39.2% 75 8% 0. 1%a 182,816 FE. 0% -3 7% $ 133.31 16.3% P2.9% : 4,111 & 1725 & 2%% 022 -7 A%
GRAND TOTAL 5,599 100 0% 80 1% 4. 1% 485,623 100.0% 0.0% £ 14350 11.4% 100 0% & 47,373 & 7s84 14.7% 100 0.0%
YEAR TO DATE
Occupancy % FPenetration Index Avernge Rate (2 1000) Revpar Yield Index
Humber Fair Current %% Change Rooms Current %% Change Current % Change ADR Room Current % Change Current %% Change
of rooms share Period o last year sold Period to last year Perind to last vear Index Revenue Pericd to last year Perind to last year
275 Rooms and up 3,024 46.4%% 83.6% 13.0%% 225,089 103.5% 4 8% $161.76 5.4%% 111.7% $149 540 $135.18 20.6% 1.8 1.3%
Under 275 rooms 1,012 15.6%% 24.6%% 12.39% 315,190 105.2%6 3.8% £27.64 2.7% &7.4%% & 30,775 §22.52 22.0%% 1.0 3.2%%
HOTEL - TOTAL 4,043 52.0% 83 8% 12.8%% 1,240,279 103.9%% 4.5% $145.48 7.3% 100.5%a $£180,415 $121.94 21.3% 1.5 1.9%
TIME SHARE 2,481 38.0% 75.5% 0.8% 585,682 F3. 5% -7 3% $137.21 17.2% 24 8% F 15,243 $16.73 2.2% 0.2 -13.9%
GRAND TOTAL 5,524 100 0% 80. 7% 3.4% 1,925,961 100.0%6 0.0% 14473 8.3% 100 0% 125,858 $21.94 18.9% 1.0 0.0%
The Categories consist of the following properties that reported to the Cental Burean of Statistics: Nares:

275 Rooms and up =

Under

275 Rooms = 8§

TIME SHARE = 12

Allegro Beach Resort
Aruba Marriott Resort

Aruba Renaissance Beach Resort

Aruba vWWyndham Hotel
Holiday Inn Hotel
Hyatt Regency Aruba
Radisson Hotel

[ Did Not Repor 1] ]

[ CLOSEDIN |

Amsterdam Manor
Aruba Grand Resort & Casino
B Manchebo Hotel
Bucuti Eeach Resort
Tara Eeach Hotel

Bushiri Beach Hotel
Caribbean Town Resorts

Grape Holdings (Divi & Tamarijn)
The Mill Condominiums

Aruba Beach Club

Aruba Renaissance Beach Resort
Aruba Marriott Ocean Club
Aruba (Marriott) Surf Club
Aruba Phoenix Resort
Caribbean Palm Village
Casa Del Mar

Costa Linda Resort

Divi Yillage Apartments
Dutch ¥illage Apartments
La Cabana all suite

Plava Linda Resort

* Fair Share = Indiwidual Total Rooms divided by Grand Total of Total Rooms
** Actual Share = Individual Occupied Reoms divided by Grand Total of Ocoupied Reoms

o The Average Daily Rate for Time Share = Met Revenue divided by Occupied Room Mights only
(Does not include rooms sold to Time Share owners)
#+ Denetration Index = Percentage of individual Reoms Sold divided by Fair Share

FHH** Tield Index = Individual Revpar divided by the Grand Total Rewpar
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OCCUPANCY AND OTHER HOTEL STATISTICS

Hotel Related Statlstlcs’?

Year Year Q.1 Q.2 Q.3 Qrt.4 Year Q.1 Qrt.2 Qrt.3 Qrt. 4 Year
Categories: 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004
Hotel :
Occupancy 75.7% 70.5% 74.8% 64.7% 80.0% 77.1% 74.3% 87.1% 80.3% 85.8% 82.2% 83.8%
Average Daily Rate $138.89 $140.40 $178.01 $124.24 $110.99 $130.42 $135.58 $182.79 $128.36 $124.01 $144.54 $145.46
Revenue per available room $105.25 $99.00 $132.88 $80.36 $89.79 $100.48 $100.52 $159.26 $103.29 $106.38 $118.62 $121.94
Timeshare :
Occupancy 74.2% 73.4% 79.1% 70.6% 73.2% 76.7% 74.9% 80.2% 72.3% 72.6% 76.8% 75.5%
Average Daily Rate $115.711 $121.31 $165.65 $101.61 $92.36 $114.64 $117.09 $188.36 $121.08 $112.67 $133.31 $137.21
Revenue per available room $21.78 $17.61 $21.45 $14.40 $13.64 $16.25 $16.42 $20.48 $15.00 $14.29 $17.25 $16.78
Total ;
Occupied Room Nights 1,833,045 1,725,310 451,205 400,035 468,769 465034 1,785,043 505,479 462,216 472,643 485,623 1,925,961
Occupancy 75.5% 71.9% 76.4% 66.9% 77.4% 76.9% 744 84.5% 77.3% 80.9% 80.1 80.7
Average Daily Rate $136.01 $138.09 $176.83 $121.62 $109.12 $128.84 133.69 $183.18 $127.74 $123.09 14350 144.78
Rev. per avail. room $75.26 $68.78 $90.86 $55.69 $60.94 $68.76 68.89 $106.96 $69.91 $71.85 $78.84 $81.94
Total Room Revenue  $182,673,631 §$ 165,077,427  $53,735790  $33297,800  $36,623,005  $41573836 $ 165230521  $63,978401  $41801,932  $41999212  $47,878,552 $ 195,658,097

Source: Central Bureau of Statistics - Aruba
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Hotel Related Statlst;s?

Hotel Related Statistics
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b

* Stayover Visitors?

i

Stayover Visitors per Country / Region ( In absolute numbers: 1986 - 2004 )

1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004

USA. 132359 161,056 187,930 210541 245916 263,449 286536 315332 324337 344,885 371523 364896 377108 422,186 458,132 448492 436,660 464,466 535133

Canada 2556 3966 6729 7249 14384 18589 20170 22,144 23594 27169 24568 25176 24439 20647 20594 18926 17,601 17,218 20,560

Total North America 134915 165,022 194,659 217,790 260,300 282,038 306,706 337476 347931 372,054 396,091 390,072 401,547 442,833 478726 467418 454261 481,684 555,693
Venezuela 14,363 16536 19694 32293 50406 74708 90,316 84732 75205 85640 74822 88398 99128 103601 112018 109,338 81,665 54,554 59,218

Colombia 7441 9144 7050 6569 8935 11,181 14454 16986 21568 26,785 29868 33819 30,367 29482 31,367 23948 23362 11,397 10,648

Argentina 8865 10,065 11845 8619 11,357 12309 8929 8136 7371 530 1727 1761 2071

Brazil 19707 17213 29652 29837 25412 21113 15893 5470 3309 3028 2314 2785 4762

Restof S&C. America 8,683 7,066 11,322 22280 29307 36931 9114 8445 8988 8323 9068 89%6 7991 8482 8409 896 8500 6722 7756
Total S.&C. America 30487 32,746 38066 61,142 88648 122820 142456 137501 147,258 159,204 150,527 164635 162308 155171 162474 150,660 117,568 77,219 84,455
Netherlands 6,184 9424 15064 25297 28019 35308 34233 32457 32241 33275 36196 33286 30,959 32014 30575 28457 27992 36415 38122
Caribbean 5854 17455 20123 26272 38305 38480 36363 31157 33105 33727 35522 33069 31331 31593 29071 24918 23521 25748 25341

ROW. 3572 6935 10061 13835 17490 22678 21956 23443 21601 20,657 22499 28831 21291 21,712 20378 19967 19285 20840 24,546

Total Other 15610 33814 45248 65404 83814 96466 92552 87,057 86,947 87,659 94217 95186 83581 85319 80,024 73342 70,798 83003 88,009
GRAND TOTAL 181,012 231582 277973 344336 432,762 501,324 541714 562,034 582136 618917 640,835 649,893 647436 683323 721,224 691,420 642,627 641,906 728,157

Source: ATANV
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Stayover Visitors and Visito
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Total Stayover Visitors Market & Market of the U.S.
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Cruise Passengers amd Cruise Callsin 2000 - 2004
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Stayover Visitors & Cruise Visitors to Aruba
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