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Business Intelligence Meeting

Creating a wealth of 
information… and knowledge!
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Outline of Presentation:

Main results and trends - Visitor Survey 1996 - 2004
Repeat Visitors and trends
Source of information used before coming to Aruba
Satisfaction rates of the visitors
Expenditures of the visitors and trends
Hotel statistics and trends
Stay-over Visitors, Visitor Nights
Cruise visitors

Presentation of “Tourist Profile Year Report 2004”
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Tourist Profile 2004
Tourist Profile contains:Tourist Profile contains:
• Highlights                                      
( A very short analysis )

•Administrative Data                       
( Stayover visitors, visitor nights, cruise 
visitors, Airport traffic and landings, etc.)

• Survey Results                              
( Visitors characteristics, profile, behavior, 
expenditures, satisfaction rates, likes and 
dislikes)

• Hotel Statistics

• International Data
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Tourist Profile 2004
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Visitor Survey 1996 – 2004:
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“2004 – A Year in Review”
Method used to Book a trip?
METHOD USED BY VISITORS USED TO BOOK A TRIP TO ARUBA ( In Percentages )

Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year
2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

On-Line (internet) 12.8 17.7 14.7 20.4 16.5 21.0 28.2 21.2 24.8 23.8
Travel Agent 50.3 49.3 50.5 45.6 49.4 48.6 47.2 51.3 47.8 48.7

Tour Operator 2.5 4.2 7.6 5.4 5.0 0.9 0.9 0.7 1.3 1.0
Charter Operator 2.7 0.0 0.1 0.1 0.7 0.1 0.3 0.2 0.2 0.2

Other 31.8 28.7 27.1 28.5 28.3 29.3 23.4 26.6 25.9 26.1
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba
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Source of Information: Year Year Year Year Year Year Year Year
1997 1998 1999 2000 2001 2002 2003 2004

Friends / Relatives 46.6 47.3 35.1 28.4 33.1 39.6 44.4 48.7
Travel agent 27.3 27.0 31.9 29.5 25.2 17.7 17.2 8.4

Newspaper / magazine 4.7 2.7 2.3 2.4 2.7 2.1 1.1 1.4
Television ad / Radio ad 1.6 0.7 0.4 0.7 0.8 0.6 0.5 0.8

Tourist board 1.2 0.9 0.6 1.1 1.1 0.6 0.6 0.6
Other 9.5 3.5 2.7 5.1 5.7 4.8 3.5 3.8

         Repeating 8.0 15.5 24.5 28.6 21.4 23.7 22.8 26.9
         Cruise 0.6 0.4 0.3 0.2 1.0 0.8 0.8 0.8

          Internet 0.4 0.5 0.9 2.2 5.3 6.3 6.1 5.4
Business 1.1 1.4 1.4 3.7 3.8 2.8 3.0

“2004 – A Year in Review”
Source of Information used before coming to Aruba?

Most important source in making a decision to come to Aruba
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“2004 – A Year in Review”
Likes and Dislikes of the Visitors?

What Visitors Disliked about Aruba
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“2004 – A Year in Review”

NUMBER OF VISITS TO ARUBA ( In Percentages )
Year Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year

 Number of visits 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

First time 47.7 45.7 42.9 43.1 46.1 45.0 44.3 42.2 52.8 50.8 45.5 47.8
2 to 5 times 31.5 29.9 31.9 33.4 31.2 28.0 31.1 27.4 26.9 25.4 28.8 27.1

6 times or more 20.7 24.3 25.2 23.5 22.6 27.0 24.6 30.4 20.3 23.9 25.7 25.1
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

Number of visits to Aruba ( trends )
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Repeaters from the USA and from Venezuela
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“2004 – A Year in Review”
Who are our Repeat Visitors?

 VISTORS THAT HAVE BEEN TO ARUBA BY CRUISE AND HAVE BEEN TO THE CARIBBEAN PRIOR TO THIS VISIT
Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year
2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

To Aruba (by cruise)           Yes 7.5 7.0 2.9 7.7 6.3 11.4 7.7 5.9 10.3 8.8
No 92.5 93.0 97.1 92.3 93.7 88.6 92.3 94.1 89.7 91.1

To the Caribbean                  Yes 73.2 73.6 68.0 72.6 71.8 73.3 65.8 67.9 72.8 69.9
No 26.8 26.4 32.0 27.4 28.2 26.7 34.2 32.1 27.2 29.9

Source: Tourist Survey - Central Bureau of Statistics - Aruba
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“2004 – A Year in Review”
Who are our Repeat Visitors?

Place of stay of the visitors and number of visit in 2004
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Timeshare Owner or Non-Timeshare Owner
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“2004 – A Year in Review”
Repeat Visitors and Timeshare Ownership?

Repeat Visit and Ownership of Timeshare in 2004

0.0
10.0
20.0
30.0
40.0
50.0
60.0
70.0
80.0
90.0

100.0

First Visit Repeat Visit

In
 p

er
ce

nt
ag

es

T imeshare Owner

Non-T imeshare Owner



13

“2004 – A Year in Review”
Who are our Repeat Visitors?

First Visit of the Visitors from the USA
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YEARLY HOUSEHOLD INCOME OF THE VISITORS ( In Percentages )
Year Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year

 Yearly household income 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

Less than US$20,000 9.5 8.9 8.1 7.6 9.9 5.6 7.8 4.3 5.8 5.5 4.4 4.9
US$20,001 - US$30,000 11.8 9.4 5.9 8.4 10.1 5.8 7.6 4.0 4.6 5.0 3.8 4.3
US$30,001 - US$50,000 19.6 17.8 12.6 14.4 21.1 17.3 16.4 9.5 14.2 14.9 12.1 12.7
US$50,001 - US$75,000 18.0 21.5 24.6 30.7 28.2 28.8 28.1 26.9 24.8 24.5 24.0 25.1

US$75,001 - US$100,000 13.9 15.1 19.4 17.3 11.9 17.5 16.5 19.9 16.3 18.4 18.8 18.4
US$100,001 and over 13.0 14.1 18.2 12.3 6.6 14.3 12.8 18.5 18.5 17.5 21.5 19.0

Unknown 14.3 13.3 11.2 9.2 12.2 10.7 10.8 16.9 15.7 14.2 15.5 15.6
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Source: Tourist Survey - Central Bureau of Statistics - Aruba

Household Income of the Visitors
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“2004 – A Year in Review”
Household Income?



15

AVERAGE DAILY EXPENDITURE SPENT IN ARUBA PER CATEGORY 1) ( In US$ )
Year Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year

 Categories of expenditures 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

Accommodation  2) 27.11 28.85 29.23 21.35 20.47 27.83 24.73 35.21 29.61 23.01 31.19 29.75
Food & beverage 24.29 25.82 27.53 22.53 21.28 26.57 24.49 28.86 25.78 24.12 29.26 27.01

Groceries / sundries 3.24 3.42 4.03 3.03 2.80 2.80 3.17 3.19 2.60 2.83 3.24 2.96
Entertainment / recreation 8.79 8.28 7.22 6.84 6.62 7.81 7.12 9.27 8.04 7.58 7.28 8.04

Taxis 2.76 2.96 2.99 2.50 3.43 3.59 3.12 3.02 2.84 2.87 3.33 3.02
Car rental 4.69 4.56 4.15 4.00 3.51 3.75 3.85 4.20 3.77 3.33 3.58 3.72

Public transportation 0.35 0.27 0.28 0.24 0.24 0.29 0.26 0.22 0.21 0.24 0.31 0.25
Tax free shopping 7.22 5.87 4.97 3.47 4.91 7.99 5.33 3.59 3.27 4.00 10.74 5.40

Shopping 19.00 18.20 14.66 13.39 15.64 16.28 14.96 15.06 12.50 15.49 24.89 17.00
Casinos 15.45 13.75 15.90 13.57 12.02 15.97 14.36 16.10 13.18 11.06 14.88 13.71

Telephone / Internet n.a. n.a. 2.12 0.71 0.74 0.85 1.11 0.98 0.71 0.72 0.90 0.83
Departure tax 1.61 1.63 n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a. n.a.

Other 3) 3.19 1.89 1.75 0.92 1.02 1.59 1.32 0.76 1.02 3.75 1.43 1.71
Total (In US$) 117.71 115.48 114.81 92.54 92.70 115.32 103.82 124.77 106.06 104.11 128.52 115.88

Source: Tourist Survey - Central Bureau of Statistics - Aruba

“2004 – A Year in Review”
Expenditures of the Visitors?

AVERAGE DAILY EXPENDITURE BY PLACE OF RESIDENCE 1)  ( In US$ )
Year Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year

 Place of residence 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

U.S.A. 112.97 117.43 114.31 94.49 94.23 113.78 104.37 128.59 108.57 104.78 132.01 118.75
Venezuela 163.77 143.09 157.48 119.32 102.16 138.29 124.90 163.72 145.40 124.55 202.60 155.28

Netherlands 52.61 67.04 60.14 55.66 47.70 96.44 66.13 65.31 52.57 97.93 54.21 67.36
Brazil 170.09 219.68 * * * * 157.17 * * * * 176.12

Netherlands Antilles 112.24 123.73 135.03 72.57 81.55 92.82 93.18 97.74 123.72 85.77 82.08 94.82
Canada 82.66 55.82 72.44 58.69 62.20 72.09 68.12 83.34 114.02 81.54 109.19 95.95

Colombia 122.79 86.15 66.50 91.11 84.21 114.50 89.61 121.30 72.38 70.84 86.60 93.40
Other 106.26 93.04 133.83 65.02 99.80 145.90 110.45 105.55 95.81 70.29 112.63 93.76

Total visitors 117.71 115.48 114.81 92.54 92.70 115.32 103.82 124.77 106.06 104.11 128.52 115.88

Source: Tourist Survey - Central Bureau of Statistics - Aruba * = not representative due to a small sample
1) The expenditures above mentioned are expenditures that took place while the visitors were IN ARUBA, excluding thus anything spent on pre-paid package.
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Average Daily Expenditure of the visitors
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“2004 – A Year in Review”
Expenditures of the Visitors?
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AVERAGE DAILY EXPENDITURE BY NUMBER OF VISITS TO ARUBA  ( In US$ )
Year Year Year Year Year

 Number of visits 2000 2001 2002 2003 2004

First time 107.37 109.79 110.37 103.37 114.97
Between 2 and 5 times 109.15 118.71 106.38 95.69 113.10

6 Times  or more 137.16 132.52 133.03 115.07 120.59

Source: Tourist Survey - Central Bureau of Statistics - Aruba

“2004 – A Year in Review”
Expenditures of the Visitors?

Average Daily Expenditure by Number of Visi t
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Average Daily Expenditure in 2003
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“2004 – A Year in Review”
Expenditures of the Visitors?

Averag e  Dai l y Expendi ture
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AVERAGE DAILY EXPENDITURE BY YEARLY HOUSEHOLD INCOME LEVEL ( In US$ 
Year Year Year Year

 Number of visits 2001 2002 2003 2004

Less than US$20,000 87.07 70.88 61.78 80.54
US$20,001 - US$30,000 95.85 117.2 94.30 110.48
US$30,001 - US$50,000 106.82 101.03 89.72 98.82
US$50,001 - US$75,000 110.21 104.91 98.91 106.29

US$75,001 - US$100,000 137.94 137.43 119.88 122.60
US$100,001 and over 171.22 164.92 157.12 149.67

Unknown 109.91 102.56 87.33 115.88

Source: Tourist Survey - Central Bureau of Statistics - Aruba

“2004 – A Year in Review”
Expenditures of the Visitors?

Average Daily Expenditure
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“2004 – A Year in Review”
Expenditures of the Visitors?

Expenditure of Visitors with a Income of less than US 50,000
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“2004 – A Year in Review”
Expenditures of the Visitors?

A V E R A G E  E X P E N D I T U R E  P E R  P E R S O N  P E R  T R I P  B Y  T H E  M A J O R  M A R K E T S  1 ) ( B U D G E T )  (  I n  U S $  )
Y e a r Y e a r Y e a r Y e a r

 P la c e  o f  re s id e n c e 2 0 0 1 2 0 0 2 2 0 0 3 2 0 0 4

U .S .A . 8 6 2 .9 8                   8 5 4 .8 9                   7 8 3 .8 2                   8 6 6 .8 8                   
V e n e z u e la 8 9 1 .7 3                   9 1 1 .4 8                   1 ,0 4 9 .1 6                1 ,1 7 3 .9 2                

N e th e r la n d s 6 4 7 .6 8                   7 5 6 .2 1                   8 2 0 .0 1                   8 9 9 .2 6                   
B ra z il 1 ,3 0 6 .9 7                1 ,4 1 4 .7 4                9 1 6 .3 0                   1 ,5 1 6 .3 9                

N e th e r l.  A n t il le s 6 1 4 .7 4                   5 5 3 .0 7                   5 2 2 .7 4                   7 0 5 .4 6                   
C a n a d a 6 6 9 .2 2                   4 5 2 .7 0                   5 6 5 .4 0                   8 1 1 .7 4                   

C o lo m b ia 1 ,6 3 6 .5 5                9 6 6 .6 0                   1 ,2 6 3 .5 0                1 ,2 4 7 .8 2                
O th e r 1 ,1 0 2 .6 6                9 3 7 .8 4                   1 ,2 9 6 .6 8                1 ,0 5 4 .8 0                

T o ta l  v is ito rs 9 2 5 .3 2 8 7 3 .0 3 8 6 1 .7 1 9 3 8 .6 3

S o u rc e :  T o u r is t  S u rv e y  -  C e n tra l B u re a u  o f  S ta n o t re p re s e n ta t iv e  d u e  to  a  s m a ll s a m p le  n o t re p re s e n ta t iv e  d u e  to  a  s m a ll s a m p le
1 )  T h e  e x p e n d itu re s  a b o v e  m e n tio n e d  a re  e x p e n d itu re s  th a t  to o k  p la c e  w h ile  th e  v is ito rs  w e re  IN  A R U B A ,
    e x c lu d in g  th u s  a n y th in g  s p e n t o n  p re -p a id  p a c k a g e .

T O U R I S M  E X P E N D I T U R E  I N  A R U B A  B Y  T H E  M A J O R  M A R K E T S  1 ) (  I n  0 0 0  U S $  )
Y e a r Y e a r Y e a r Y e a r

 P la c e  o f  re s id e n c e 2 0 0 1 2 0 0 2 2 0 0 3 2 0 0 4

U .S .A . 3 8 7 ,0 3 8 .6 5 3 7 3 ,2 9 6 .4 4 3 6 4 ,0 5 7 .1 4 4 6 3 ,8 9 3 .4 2
V e n e z u e la 9 7 ,4 9 9 .7 2 7 4 ,4 3 6 .2 8 5 7 ,2 3 5 .8 7 6 9 ,5 1 7 .0 1

N e th e r la n d s 1 8 ,4 3 1 .0 8 2 1 ,1 6 7 .8 6 2 9 ,8 6 0 .7 4 3 4 ,2 8 1 .4 4
B ra z il 3 ,9 5 7 .5 1 3 ,2 7 3 .7 1 2 ,5 5 1 .9 0 7 ,2 2 1 .0 6

N e th e r l.  A n t il le s 1 2 ,0 9 7 .4 4 1 0 ,8 4 1 .3 4 1 0 ,9 5 7 .6 7 1 5 ,1 4 7 .6 5
C a n a d a 1 2 ,6 6 5 .5 7 7 ,9 6 7 .9 8 9 ,7 3 4 .9 9 1 6 ,6 8 9 .3 1

C o lo m b ia 3 9 ,1 9 1 .9 8 2 2 ,5 8 1 .7 8 1 4 ,4 0 0 .1 2 1 3 ,2 8 6 .8 3
O th e r 4 3 ,6 1 2 .4 1 3 1 ,3 5 3 .0 4 4 4 ,2 2 8 .5 6 3 5 ,9 7 8 .1 7

T o ta l  v is ito rs 6 3 9 ,7 8 3 .5 9 5 6 1 ,0 3 1 .8 8 5 5 3 ,1 3 4 .2 5 6 8 3 ,4 6 8 .5 5

S o u rc e :  T o u r is t  S u rv e y  -  C e n tra l B u re a u  o f  S ta t is t ic s  -  A ru b a *  =  n o t re p re s e n ta t iv e  d u e  to  a  s m a ll s a m p le
1 )  T h e  e x p e n d itu re s  a b o v e  m e n tio n e d  a re  e x p e n d itu re s  th a t  to o k  p la c e  w h ile  th e  v is ito rs  w e re  IN  A R U B A , 
    e x c lu d in g  th u s  a n y th in g  s p e n t o n  p re -p a id  p a c k a g e . ( s e e  h ig h lig h ts  fo r  fu r th e r  e x p la n a t io n  a n d  c o m m e n ts . )
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Total Tourism Expenditure in Aruba

U.S.A.

Venezuela

Other

“2004 – A Year in Review”
Expenditures of the Visitors?

ESTIMATED TOTAL TOURISM EXPENDITURE 1)  ( In 000 US$ )
 Estimated total tourism 
 expenditure 1998 1999 2000 2001 2002 2003 2004

Quarter 1 178,446.78 176,451.27 197,810.54 210,613.13 183,747.62 183,443.41 234,504.32
Quarter 2 144,563.88 141,537.96 182,730.00 183,904.65 156,480.25 131,786.76 182,441.32
Quarter 3 148,282.61 166,482.57 181,343.80 171,264.48 152,329.66 153,559.06 185,476.31
Quarter 4 150,183.67 177,173.15 175,145.64 173,471.01 161,513.30 178,696.91 209,986.75 *

Total 621,476.94 661,644.95 737,029.98 739,253.27 654,070.83 647,486.13 812,408.69 *

Source: Tourist Survey - Central Bureau of Statistics - Aruba *   Provisional
1) For further explanation on total tourism expenditure refer to methodology

Estimated Total Tourism Expenditure 

0.00

100,000.00

200,000.00

300,000.00

400,000.00

500,000.00

600,000.00

700,000.00

800,000.00

900,000.00

1998 1999 2000 2001 2002 2003 2004

In
 U

S 
do

lla
rs



23

“2004 – A Year in Review”
Hotel Related Statistics?



24

“2004 – A Year in Review”
Hotel Related Statistics?

OCCUPANCY AND OTHER HOTEL STATISTICS 
Year Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year Qrt. 1 Qrt. 2 Qrt. 3 Qrt. 4 Year

 Categories: 2001 2002 2003 2003 2003 2003 2003 2004 2004 2004 2004 2004

Hotel : 
Occupancy 75.7% 70.5% 74.8% 64.7% 80.0% 77.1% 74.3% 87.1% 80.3% 85.8% 82.2% 83.8%

Average Daily Rate $138.89 $140.40 $178.01 $124.24 $110.99 $130.42 $135.58 $182.79 $128.36 $124.01 $144.54 $145.46
Revenue per available room $105.25 $99.00 $132.88 $80.36 $89.79 $100.48 $100.52 $159.26 $103.29 $106.38 $118.62 $121.94
Timeshare : 

Occupancy 74.2% 73.4% 79.1% 70.6% 73.2% 76.7% 74.9% 80.2% 72.3% 72.6% 76.8% 75.5%
Average Daily Rate $115.71 $121.31 $165.65 $101.61 $92.36 $114.64 $117.09 $188.36 $121.08 $112.67 $133.31 $137.21

Revenue per available room $21.78 $17.61 $21.45 $14.40 $13.64 $16.25 $16.42 $20.48 $15.00 $14.29 $17.25 $16.78
Total :

Occupied Room Nights 1,833,045      1,725,310      451,205       400,035       468,769       465,034       1,785,043    505,479 462,216 472,643 485,623 1,925,961    
Occupancy 75.5% 71.9% 76.4% 66.9% 77.4% 76.9% 74.4 84.5% 77.3% 80.9% 80.1 80.7

Average Daily Rate $136.01 $138.09 $176.83 $121.62 $109.12 $128.84 133.69 $183.18 $127.74 $123.09 143.50 144.78
Rev. per avail. room $75.26 $68.78 $90.86 $55.69 $60.94 $68.76 68.89 $106.96 $69.91 $71.85 $78.84 $81.94

Total Room Revenue $182,673,631 165,077,427$  $53,735,790 $33,297,890 $36,623,005 $41,573,836 165,230,521$   $63,978,401 $41,801,932 $41,999,212 $47,878,552 195,658,097$   

Source: Central Bureau of Statistics - Aruba
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Total Hotel Related Statistics / Indicators (Trends) 1996 - 2004
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Hotel Related Statistics
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Stayover Visitors?

 
Stayover Visitors per Country / Region ( In absolute numbers: 1986 - 2004 )

1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004

U.S.A. 132,359 161,056 187,930 210,541 245,916 263,449 286,536 315,332 324,337 344,885 371,523 364,896 377,108 422,186 458,132 448,492 436,660 464,466 535,133
Canada 2,556 3,966 6,729 7,249 14,384 18,589 20,170 22,144 23,594 27,169 24,568 25,176 24,439 20,647 20,594 18,926 17,601 17,218 20,560

Total North America 134,915 165,022 194,659 217,790 260,300 282,038 306,706 337,476 347,931 372,054 396,091 390,072 401,547 442,833 478,726 467,418 454,261 481,684 555,693

Venezuela 14,363 16,536 19,694 32,293 50,406 74,708 90,316 84,732 75,205 85,640 74,822 88,398 99,128 103,601 112,018 109,338 81,665 54,554 59,218
Colombia 7,441 9,144 7,050 6,569 8,935 11,181 14,454 16,986 21,568 26,785 29,868 33,819 30,367 29,482 31,367 23,948 23,362 11,397 10,648
Argentina 8,865 10,065 11,845 8,619 11,357 12,309 8,929 8,136 7,371 5,390 1,727 1,761 2,071

Brazil 19,707 17,273 29,652 29,837 25,412 21,113 15,893 5,470 3,309 3,028 2,314 2,785 4,762
Rest of S.&C. America 8,683 7,066 11,322 22,280 29,307 36,931 9,114 8,445 8,988 8,323 9,068 8,996 7,991 8,482 8,409 8,956 8,500 6,722 7,756

Total S.&C. America 30,487 32,746 38,066 61,142 88,648 122,820 142,456 137,501 147,258 159,204 150,527 164,635 162,308 155,171 162,474 150,660 117,568 77,219 84,455

Netherlands 6,184 9,424 15,064 25,297 28,019 35,308 34,233 32,457 32,241 33,275 36,196 33,286 30,959 32,014 30,575 28,457 27,992 36,415 38,122
Caribbean 5,854 17,455 20,123 26,272 38,305 38,480 36,363 31,157 33,105 33,727 35,522 33,069 31,331 31,593 29,071 24,918 23,521 25,748 25,341

R.O.W. 3,572 6,935 10,061 13,835 17,490 22,678 21,956 23,443 21,601 20,657 22,499 28,831 21,291 21,712 20,378 19,967 19,285 20,840 24,546

Total Other 15,610 33,814 45,248 65,404 83,814 96,466 92,552 87,057 86,947 87,659 94,217 95,186 83,581 85,319 80,024 73,342 70,798 83,003 88,009

GRAND TOTAL 181,012 231,582 277,973 344,336 432,762 501,324 541,714 562,034 582,136 618,917 640,835 649,893 647,436 683,323 721,224 691,420 642,627 641,906 728,157
 
Source: ATA NV
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Total  number of Stayover Visi tors and Stayover Visi tors (in % change)
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Stayover Visitors and Visitor Nights?

Total number of Visitor Nights and Visitor Nights (in % change)
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Percentge share of the market of the U.S. & Venezuela to the 
total stayover visitor market
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Total Stayover Visitors Market & Market of the U.S.
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Stayo ve r  Vi s i to r s  &  C r ui se  Vi s i to r s  to  Ar uba
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The End . . . 
“Information, the KEY to 

progress!”


